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Last Minute 
Holiday Gift Tips

 Statepoint – Everyone 
needs to find great holiday 
gifts in a pinch from time to 
time. But just because you’re 
shopping last minute doesn’t 
mean these gifts shouldn’t 
be thoughtful. Here are a few 
tips to make sure that presents 
purchased in the 11th hour are 
appreciated and enjoyed.

Strike the Right Mood
 There is good news. You 
don’t need to break the bank 
on a day-long shopping ex-
cursion in order to find great 
items. Consider simple gifts 
that create that special feeling 
of home, such as American 

Home by Yankee Candle. The 
line features candles with 
holiday fragrances -- such as 
Fresh Balsam Fir and Holiday 
Apple Wreath -- for under $20 
and are great for holiday en-
tertaining. Jars, tumblers, tea 
lights and wax cubes all make 
warm, thoughtful gifts and are 
available at the grocery stores, 
drug stores and big box stores 
you visit every day, so you can 
conveniently do your holiday 
shopping during a busy time 
of year. 

Gift Continued on page 5

 As most holiday hosts 
know, it’s not unheard-of to 
spend the majority of your 
party in the kitchen, while 
guests laugh together down 
the hall.
 But preparing in ad-
vance can help you reduce 
stress, have more time to 
make the moments special 
and still serve a delicious 
meal. Here are a few hosting 
hints to make this holiday the 
best yet.
 
Snappy Sides
 Make sides in a cinch by 
doing any chopping, slicing or 
mixing in advance of the day 
of your party. Certain sides 
can even be prepped ahead 
and popped in the oven just 
before the guests arrive.
 Or, consider making 
your party a potluck festivi-
ty. This way, everyone pitch-
es in on the food, which leaves 
you time to mine Pinterest 
for simple DIY holiday décor 

ideas that are sure to draw 
more than a few wows.

Main course
 The centerpiece of your 
celebration, the ham or tur-
key, shouldn’t involve a ton 
of work or preparation. When 
your guests have traveled 
from all over, why not treat 
them (and yourself) to a little 
taste of home that provides 
the perfect presentation and 
effortless preparation?
 One easy way to serve 
these home favorites without 
spending all day near the ov-
en is by picking up a ready-to-
serve, premium option local-
ly. Classic options like those 
from HoneyBaked Ham come 
spiral sliced so they are effort-
less to serve. 

BeSt Continued on page 5

By John Blaxland
professor, Strategic and 
defence Studies centre, 
Australian National 
University 

 The Christmas market 
truck assault in Berlin, which 
left 12 dead and dozens in-
jured, is a disturbing echo 
of the truck-borne attack on 
Bastille Day celebrants on the 
Nice promenade in July.
 How could such events 
be allowed to happen? Why 
weren’t intelligence agencies 
in Germany and France able to 
stay one step ahead of the per-
petrators?
 After all, we have become 
used to hearing stories of “in-
creased chatter” and “high 
alerts”. Doesn’t that mean 
intelligence agencies should 
know enough to prevent such 
attacks?
 Several trends are emerg-
ing that help explain the latest 
phenomenon and the limits of 
the security and intelligence 
agencies. These include:
 A sense in the security 
and intelligence business of 
being overwhelmed by having 
to trawl through a massive vol-
ume of data on potential hos-
tile acts;
 The trend towards greater 
disaffection among those feel-
ing disempowered; and
 A heightened degree of 
disaggregation in terrorist ac-
tivity.

a more complicated 
monitoring challenge
 “High alerts” have be-
come all too commonplace. 
Reports of “increased chat-
ter” are either hard to discern 
from the background noise 
(which has grown exponen-
tially in volume) or simply not 
heard as frequently or as clear-
ly as before, thanks to greater 
security consciousness among 
would-be perpetrators.
 In the post-Snowden era, 
the general awareness of se-
curity and intelligence agency 
monitoring has increased dra-
matically.

 Arguably, the secret of 
success in the security intel-
ligence business is keeping 
one’s successes secret. But 
now that many of the intelli-
gence successes of the recent 
past are common knowledge 
thanks to Edward Snowden’s 
and other revelations, moni-
toring such plans and inten-
tions has become incalculably 
more difficult. This has meant, 
for instance, that would-be ter-
rorists and criminals have dra-
matically altered their online 
profile to evade detection.
 This heightened level of 
awareness among would-be 
perpetrators of such acts has 

generated a far more compli-
cated monitoring challenge.
Increasing levels of disaffec-
tion
 The problem is made 
worse by heightened levels of 
disaffection. The trend for vio-
lent extremists today is to draw 
inspiration from material on-
line and through media cover-
age of the sensational acts of 
violence – be these in Brussels, 
Nice, Berlin, Aleppo or Mosul.
 The suffering and injus-
tices continue to mount, pro-
viding ample sources of inspi-
ration for acts of retaliation.

BeRlin Continued on page 4

Berlin Attack: Security Intelligence Has 
Limits in Preventing Truck-Borne Terror

Violent extremists can draw inspiration from material online and through 
media coverage of sensational acts of violence. Reuters/Fabrizio Bensch

By patrick lonergan
lecturer in Marketing and 
communications
 Few events encapsulate 
our infatuation with a well-told 
story as much as Christmas. 
As a culture, we are depen-
dent on stories as a tool with 
which to negotiate our daily 
lives and make sense of the 
world around us. In particular, 
we love magical ones because 
they allow us to temporarily 
suspend our disbelief and rev-
el in the joys of doing so.
 This is something that the 
best brands manage to chan-
nel by tapping into our desires, 
memories and aspirations. All 
humans are ultimately bound 
by the same core emotions – 
whether it’s our wants, anxiet-
ies or fears. Brands aim to en-
capsulate these so that we can 
relate to them and, as a result, 
choose their product over the 
others.
 Our desire to have the 
“perfect” Christmas, for ex-
ample, is captured in a num-
ber of supermarkets’ advertis-
ing. Whether it’s Marks and 
Spencer offering us “Magic 
and Sparkle” or Sainsbury’s 
showing the power of the com-
munity coming together after 
a family’s Christmas morning 
disaster – these adverts bring 
to life the feelings that we as-
sociate with Christmas and 
evoke in us the festive spirit.

the magic formula
 The way we are swept 
up by these ideas – suspend-
ing logic and revelling in the 

season’s pleasures – is what 
makes Christmas magical. It 
starts when we’re children. 
The underlying narrative of 
Santa Claus, which provides 
tangible rewards for believ-
ing in magic, is the most ob-
vious example of Christmas 
magic at play. The notion of 
flying Father Christmas and 
finding presents under the tree 
that were not there the night 
before makes the magic of the 
story seem real.
 The religious story that 
Christmas is based on has mi-
raculous connotations, too. 
The virgin birth, the star that 
led the Magi to the baby Jesus, 
the bestowing of gifts to the 
messiah and the fulfilment of 
a prophecy. These stories told 
to us by our loved ones as chil-
dren, which we may have even 

performed in a nativity play, 
ingrain within us a trust in 
magic as real.
 Arguably, the notion of 
goods as containers of sym-
bolic meaning can extend back 
to this period beginning with 
the nativity. Here, the gift-giv-
ing ritual was performed with 
the purpose of communicat-
ing adoration toward a cher-
ished relationship.
 The commodification of 
the season should not eclipse 
the greater importance we 
place on tradition and ritual. 
That is, how we use gifts suf-
fused with meaning to demon-
strate our affection to our loved 
ones. The Currys PC World 
advert encapsulates this de-
sire to receive a gift we really 
like – one that required love

and attention to buy. It involves 
Jeff Goldblum comically step-
ping in after a husband buys 
his wife a jigsaw puzzle and 
explaining why this was not a 
good present.

christmas is for adults, too
 Much of the magic around 
Christmas stems from child-
hood. But there’s also lots in 
it for adults, who are the ones 
doing most of the present buy-
ing. As adults, we have the de-
sire to suspend our disbelief, 
abandon rationality and, once 
again, experience the joy of be-
lieving in the Christmas story. 
As adults, however, we need 
help in doing this – and help 
comes all too readily from ad-
vertising campaigns.

MaGic Continued on page 4

The Magic of the Christmas Miracle

the way we are swept up by these ideas – suspending logic and revelling 
in the season’s pleasures – is what makes Christmas magical.

Make This Holiday 
Gathering the Best One Yet!



By Marc H. Morial 
(president and ceo/
National Urban League)

 “Against the insidious 
wiles of foreign influence (I 
conjure you to believe me, fel-
low-citizens) the jealousy of a 
free people ought to be con-
stantly awake, since histo-
ry and experience prove that 
foreign influence is one of the 
most baneful foes of republican 
government…The great rule of 
conduct for us in regard to for-
eign nations is…to have with 
them as little political connec-
tion as possible.” — President 
George Washington, Farewell 
Address, September 17, 1796.
 In 1840, President Martin 
Van Buren was fighting for re-
election. He ultimately lost his 

presidential bid to a war he-
ro, William Henry Harrison, 
who easily won over the wide-
ly unpopular Van Buren, nick-
named, “Van Ruin,” for pre-
siding over the nation during 
an economic depression. 
The presidential campaign 
of 1840 was heavy on image, 
and light on substance, paint-
ing Van Buren as an elitist and 
Harrison as an everyday man. 
Harrison—accused of being 
helped by British bankers dur-
ing his campaign—won the 
Electoral College vote and an 
extremely close popular vote. 
In 1888, Grover Cleveland was 
favored to win his presiden-
tial re-election campaign, but 
ultimately lost the presiden-
cy because he appeared par-
tial and subservient to British 
interests. The voters turned 
against him and his perceived 
British sympathies. While he 
managed to win the popu-
lar vote, he lost the Electoral 
College vote, and, hence, the 
presidency. 
 If the past is prologue, his-

tory suggests that Americans 
resent the interference of for-
eign governments and inter-
ests in our presidential elec-
tions. As evidence of Russian 
t amper ing v ia c yber-at-
tacks and hacking contin-
ues to mount, and President-
elect Trump has tapped Rex 
Tillerson as his Secretary of 
State—who Trump described 
as doing “massive deals in 
Russia” and was awarded 
the “Order of Friendship” by 
Vladimir Putin—it is the duty 
and obligation of our Congress 
to thoroughly investigate 
whether or not Russia has in-
terfered with our election pro-
cess to tip the scale for a Trump 
win and, in the process, under-
mine and sow distrust in our 
democracy and its institutions.
 President Obama has or-
dered a full intelligence re-
view of the alleged Russian 
hack into the Democratic 
and Republican National 
Committees to be completed 
before inauguration day. In a 
break with Trump, the top two 
Republicans in Congress have 
lent their support to a biparti-
san congressional effort to in-
vestigate the alleged Russian 

cyber-attacks. Calling any 
breach of American cyber-se-
curity measures “disturbing,” 
Senator Mitch McConnell add-
ed that, “the Russians do not 
wish us well…It defies belief 
that somehow Republicans 
in the Senate are reluctant to 
either review Russian hack-
ing, or ignore them.” As of my 
writing, it has been reported 
that more than 50 Democratic 
voters in the Electoral College 
are asking for an intelligence 
briefing from the director of 
National Intelligence into pos-
sible foreign intervention in 
the presidential election be-
fore the college meets to cast 
its vote for our next president 
and vice president. 
 Trump and his associates 
have dismissed the allega-
tions of Russian interference, 
painting them as “ridiculous,” 
and “another excuse.” Trump 
has—quite characteristical-
ly—explained away the legit-
imate concerns of our insti-
tutions, political leaders, the 
press and the people by blam-
ing the Democrats for dissem-
inating conspiracy theories be-
cause “they suffered one of the 
greatest defeats in the history 

of politics in this country,” to 
conceding that if there was any 
interference or hacking, “they 
have no idea if it’s Russia, or 
China, or somebody. It could 
be somebody sitting in a bed 
someplace,” he said in a tele-
vised interview.
 Trump, and I’m sure ma-
ny of his supporters, see the 
investigation into possible 
Russian meddling in the 2016 
presidential election as an at-
tempt to—yet again—delegit-
imize his recent win. But the 
president-elect would do bet-
ter to understand that to not 
thoroughly investigate these 
allegations would leave a per-
manent stain on his adminis-
tration, his tenure and his mo-
tives.  To not look into these 
allegations seriously would 
further erode public trust in 
the already embattled me-
chanics of our democracy. If 
domestic voter suppression 
sits on one side of the coin, the 
unwanted influence of a for-
eign power in American elec-
tions sits on the other. Rather 
than enrich us, and our system 
of representative government, 
both serve to undermine true 
democracy. •
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To Be Equal: Foreign Influence and 
the Integrity of America’s Democracy

By James clingman
   
 One of the post-elec-
tion highlights for me was 
the meeting between Donald 
Trump and Bob Johnson. 
Billionaire to billionaire, 
Democrat to Republican, 
Black to White, business-
man-to-businessman, capital-
ist-to-capitalist, meeting on 
a relatively even playing field 
to discuss some of the “what 
now” issues was intriguing to 
say the least. After the meet-
ing, Mr. Johnson wrote a press 
release and did several inter-
views to disclose the particu-
lars of that meeting. 
 While the press summed 
up Mr. Johnson’s comments 
in one sentence (“Let’s give 
Trump a shot.”) there was 
much more to the meeting 
than that. How do I know 
that? Because I interviewed 

Johnson after his meeting 
with Trump. During our near-
ly one-hour conversation, he 
spoke openly about his politi-
cal position vis-à-vis the elec-
tion of Donald Trump, and his 
thoughts, recommendations, 
and reflections on a Black 
strategy moving forward.
 One of the main things 
Johnson discussed is our 
penchant to vote as a bloc 
for one party, in this case the 
Democrats, without reciproc-
ity. His words brought to mind 
similar words by Carter G. 
Woodson and Malcolm X on 
that same point. Mr. Johnson 
recommended that Black folks 
should be independent and 
bloc-vote only for candidates 
who support our interests, lo-
cally and nationally, regard-
less of their party affiliation. 
Let the church say, “Amen!”
 Bob Johnson, based up-
on what he called a “seismic 
shift” in our politics, said we 
must follow what former U.S. 
Representative William “Bill” 
Clay, Sr. told us: “Your politi-
cal philosophy must be self-
ish and pragmatic. You must 
start with the premise that you 
have no permanent friends, no 
permanent enemies, just per-
manent interests.”  My follow-
up question was, “Then would 
you recommend that Black 
voters register as ‘Non Party 
Affiliated’ at their local Boards 

of Elections?”  His answer:  
“Absolutely, yes.” Bingo!
 Remember when Donald 
Trump was asking Black folks, 
“What do you have to lose?” 
My immediate answer to his 
question was another ques-
tion:  “What do we have to 
gain?” Without my lead-
ing Mr. Johnson in any way, 
during their conversation 
Johnson shared his message 
to Trump on that question by 
saying, “You should be telling 
Black people what they have to 
gain by voting for you.”   
 Mr. Johnson cited some 
very basic business principles, 
which he has put into play via 
his conglomerate of ventures, 
for instance, an equity fund to 
assist mid-level businesses. 
I asked if he thought Blacks 
should form a similar collec-
tive fund for start-ups and mi-
cro businesses, and why we 
don’t have such a fund now. He 
agreed that we should have a 
fund, but on why we don’t have 
one, he simply said, “That’s a 
head, problem, Jim.”  In other 
words, the only thing stopping 
us from doing that is our lack 
of consciousness and willing-
ness to sacrifice for and sup-
port one another.  Again, that’s 
much of what I have written 
and spoken about for 20 years: 
psychological enslavement. 

JoHnSon Cont. on page 6

My Interview With Black 
Billionaire Bob Johnson



By Rebecca charlotte 
Reynolds 

 For most of us, Christmas 
and its festivities revolve 
around consuming tasty food 
and drinks with colleagues, 
friends and family. Between 
work Christmas par ties, 
Christmas lunch or dinner, ed-
ible presents and New Year’s 
Eve, it can be an effort not to 
gain weight.

Seasonal variations in weight
 The human body can be 
quite remarkable in its abili-
ty to maintain a stable weight 
over the long term. One small 
American study reported av-
erage fluctuations of just 0.5 
kg throughout a year. Weight 
peaked in winter, which may 
be due to poorer weather and 
lower physical activity, but re-
turned to normal.
 Others, however, gradu-
ally gain weight over the years. 
A study of 120,000 Americans 
found weight gain averaged 
3.35 lb (1.52 kg) over four-year 
periods.
 The good news is that re-
ducing your energy intake by 
around 100 calories (418 ki-
lojoules) per day can prevent 
such weight gain. This could 
equate to not having that extra 
biscuit, or walking more each 
day.

are we likely to gain weight 
over christmas?
 We often don’t follow our 
normal routines during the hol-
idays. Therefore our lifestyle 
behaviours and body weight 

can change.
 There aren’t many high-
quality studies that look at body 
weight and fat changes over 
the Christmas period, but the 
studies that have been done re-
port conflicting results. A 2009 
American study of 195 adults 
over the six- to eight-week win-
ter holiday reported an average 
weight increase of 0.37 kg.
 A nother study of 26 
English adults over a two-
week Christmas holiday found 
they gained an average of 1 kg, 
even though five were sick (and 
three lost weight). The maxi-
mum weight gain was 4.4 kg.
 Yet another study report-
ed a weight change of around 
0.4 kg in non-obese Swedish 
adults over a two- to three-
week Christmas break. Obese 
participants, however, report-
ed highly variable changes in 
weight, from a gain of 6.1 kg to 
a loss of 8.8 kg.
 This difference between 
people of contrasting starting 
weights was also found in an-
other American study of 94 col-
lege students. Over a two-week 
Thanksgiving period, the over-
weight/obese students gained 
an average of 1.0 kg, while 
those with a normal body mass 
index (BMI) gained just 0.2 kg.
 Some studies report-
ed no weight gain, but an in-
crease in body fat over the hol-
idays. However, other studies 
found no change in either body 
weight or body fat over festive 
periods, even if there were 
changes to eating and physical 
activity patterns.

What’s to blame?
 In the large study of 
120,000 American adults, the 
foods associated with weight in-
crease over four-year periods 
include potato chips, potatoes, 
sugar-sweetened beverages and 
unprocessed and processed red 
meats. Foods that were associ-
ated with lower weight included 
vegetables, whole grains, fruits, 
nuts and yoghurt.
 Other lifestyle behav-
iours were also associated with 
weight gain: physical inactivi-
ty (including television watch-
ing), alcohol intake and sleep-
ing less than six or more than 
eight hours each day.

Belly Continued on page 6
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 Lights decorate streets 
across the country. The hol-
iday season is officially upon 
us! However, with the joy of the 
season comes the tendency to 
over-indulge.
 On average, Americans 
gain approximately one to two 
pounds during the holiday sea-
son. With just a few strategies 
from nutrition experts, you can 
avoid weight gain while still en-
joying friends, family and holi-
day feasts.
 “In preparation for a 
holiday feast, do not skip 
meals throughout the day,” 
says Heather Mangieri, reg-
istered dietitian nutrition-
ist and Academy of Nutrition 
and Dietetics spokesperson. 
“Skipping meals can result in 
overeating later on.”
 Instead, Mangieri recom-
mends eating foods full of pro-
tein and high in fiber before the 
feast because these foods will 
fill you up and satisfy hunger.
 The holidays are a busy 
time full of cooking, decorat-
ing, shopping and catching up 
with loved ones. But remem-
ber, it is still important to make 
time for physical activity.
 “We have set a tradition to 
include a family walk over the 
holidays,” says registered dieti-
tian nutritionist and Academy 
spokesperson Toby Smithson. 
“It’s a great time to create 
memories, share in conversa-
tion and sneak in exercise.”

 Holiday meals tend to be 
large, buffet-style gatherings 
where it is easy to overeat and 
fill up on unhealthy options.
 To avoid overeating, 
Mangieri recommends load-
ing your party plate with lean 
protein and veggies. “But that 
poses a problem at many holi-
day parties because treats and 
snacks are often all that fill the 
countertops. Stay in control 
by taking your own healthy 
protein options with you such 
as turkey meatballs, chicken 
skewers or a shrimp cocktail 
platter,” says Mangieri.
 Also note that it takes 
about 20 minutes for your 
stomach to tell your brain you 
are full. “Before going back 
for seconds, take time to savor 
each bite and enjoy conversa-
tion with friends and family,” 
says Mangieri.
 “It is okay to save room 
for dessert, but try to choose 
only one splurge item,” rec-
ommends Smithson. “These 
sweet treats can stick to your 
waistline and the added sug-
ar may make you crash later.” 
Avoid overdoing it on dessert 
and limit sugary beverages.
 Use these expert tips at the 
holiday dinner table to main-
tain a healthful eating plan 
throughout the entire season. 
The holidays are a wonderful 
time of the year, and it is pos-
sible to enjoy this special time 
without weight gain. •
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Avoid a Belly Like Santa’s



By  Katie Ellis, Senior 
Research fellow in 
internet studies

 The lead up to Christmas 
is historically fraught with 
tension. The pressure to get it 
right – particularly for the chil-
dren in your life – can be im-
mense.
 When buying presents for 
children with disabilities, it be-
comes significantly harder to 
find toys that are both usable 
and respectful.
 Toys designed specifical-
ly for children with disabilities, 
catalogues of suitable main-
stream toys and calls to in-
crease the disability diversity 
of toys have gained attention 
this year.
 Increasingly, disability is 
recognized as a complex mix 
of both social and biological 
forces. People with disabili-
ties are disabled by both the 
impacts of impairments and 
those limitations created by a 
disabling society.
 The history of disabil-
ity toys – that is, both toys 
designed for use by disabled 
children, and toys that depict 
disability – reflects the chang-
ing treatment of the disabled.

 The early history of dis-
ability toys in the 20th centu-
ry was entirely medicalized, 
while shifting concepts of dis-
ability social justice can be 
seen in later toys.
 Historically, and continu-
ing today, toys have been used 
to explain medical procedures 
to children with disabilities. 
During the polio epidemic be-
tween the 1930s and 50s toys 
with callipers and iron lungs 
were used in hospitals to teach 
children about the disease.
 Then, in the 1960s, the 
most un/popular disability 
toy was the Mr Magoo Toy Car 
which Everybody: An Artifact 
History of America argues was 
integral in galvanizing disabil-
ity rights protests. As a num-
ber of disabled war veterans 
joined the disability rights 
movements, both GI Joe and 
Ideal Toys released disabled 
hyper masculine action fig-
ures in the 1970s.
 This decade also saw 
moves to de-institutional-
ize children with disabilities 
prompting families to consid-
er the importance of toys and 
play for children with disabili-
ties.
 But when Mattel released 
Hal’s Pals, a series of Cabbage 
Patch style dolls with disabili-

ties during the 1980s, toy-in-
dustry analysts predicted the 
dolls would not have longevity 
because children with disabili-
ties “felt different” and would 
not like to see dolls like them-
selves in the mainstream mar-
ket.
 A number of dolls de-
signed to look like they have 
Down’s Syndrome have re-
ceived similar negative feed-
back.
 Mattel’s 1990s special 
releases Share a Smile Becky 
and American Sign Language 
teacher dolls have been both 
criticized and applauded.

toys for children with  
disabilities
 With digitally literate par-
ents increasingly searching 
online for resources for their 
children with disabilities, a 
number of toys designed spe-
cifically for children with dis-
abilities are gaining attention 
through internet marketing.
 The website Wonderbaby 
focuses on providing informa-
tion and resources for parents 
of children with disabilities. 
They have compiled a list of 
toys developed specifically to 
aid the development of braille 
literacy:
 Sighted children play with 

alphabet blocks or simple word 
puzzles when they are young 
to help develop a foundation 
for literacy, and blind children 
have the same opportunities 
with toys in braille.
 The website lists braille 
puzzles, blocks and other toys 
specifically designed for chil-
dren with vision impairments.
 It also includes list of toys 
suitable for children with vari-
ous sensory impairments: toys 
that vibrate, light up, make 
noise and have interesting tex-
tures.
 A 20 05 book, Toys, 
Games, and Media includes a 
chapter that argues that toys 
and play offer important op-
portunities for children with 

disabilities to develop values 
and abilities and feel comfort-
able in their environments.
 They acknowledge both 
toys created specifically for 
children with disabilities and 
that children with disabilities 
use commercially available 
toys.

Mainstream toys for children 
with disabilities
 In her 1995 PhD thesis 
disability media scholar Beth 
Haller noted that following the 
introduction of disability legis-
lation, people with disabilities 
became recognized as an un-
tapped market.
 D u r i ng  t h i s  p e r i o d 
Toys’‘R’‘Us introduced their 
Toy Guide for Differently-
Abled Kids. Now an app, the 
guide compiles suitable main-
stream toys for children with 
a variety of impairments. 
Similar compilations can be 
found on dedicated disability 
toy sites and parenting forums.
 While including the same 
toys in the “for boys” and “for 
girls” sections of Toy cata-
logues has been criticized 
for limiting gender diversity, 

these disability toy catalogues 
open up new opportunities. 
Searchable functions allow in-
dividualized compilations of 
appropriate toys according to 
skills and abilities.
 T h e  c a m p a i g n  h a s 
amassed 29,000 followers in 
45 countries since April and 
prompted Playmobil and 
Makies to introduce disabili-
ty toys.
 In the meantime, Mattel’s 
Monster High features a num-
ber of characters who exhibit 
disability traits in a celebration 
of difference. Finnegan Wake 
is a wheelchair using mermaid 
while Ghoulia Yelps has been 
recognized as demonstrating 
characteristics of autism.
 In an example of inciden-
talist representations of dis-
ability, Orchid Toys Giant 
Road Jigsaw features a num-
ber of characters with disabil-
ities.
 Disability diversity in the 
toybox includes making spe-
cialized toys available, match-
ing appropriate mainstream 
toys with children with disabil-
ities and increasing the visibil-
ity of disability in the toy box. •
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finnegans Wake, from 
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 While we might consider 
these campaigns as vehicles 
designed to stimulate need-
less materialism, our capaci-
ty for agency might also allow 
us to interpret these seductive 
ads as stories, designed to re-
invigorate our belief in magic.
 A brand’s ability to har-
ness the magical narrative of 
Christmas allows us to gaze 
into the commodity mirror 
and suspend disbelief as we 
engage with the traditions 
and rituals that breathe life 
into the magic. Furthermore, 
it offers adults the chance 
to play the part of the magi-
cian, as we weave this perva-
sive cultural narrative and au-
thenticate it for our children, 
allowing them to feel the same 
joy we felt at their age.
 But it is crucial that we 
maintain the distinction be-
tween magic and materi-
alism. While sometimes 
shrouded in vapid commer-
cialism, as a culture we must 
retain our focus on the tradi-
tion and ritual of this time as 
we, in the company of those 
closest to us, revel in the non-
rational bliss of what it is to 
believe in magic, at least for a 
little while. •

BeRlin 
Continued from front 

 So a small number of 
young, often marginalized 
and disaffected migrants or 
their first-generation descen-
dants seek to lash out in part 
against the apparent excess 
and indifference of the West 
to their circumstances, and in 
part out of misplaced zeal for 
a religious extremist cause.
 Disaggregation – the 
fact many would-be terror-
ists operate alone and not as 
part of a wider cell – is a key 
concern.
 In all likelihood, there 
was no direct connection be-
tween the perpetrators of the 
Berlin and Nice attacks that 

intelligence agencies might 
otherwise have been able to 
monitor. Instead, those in 
the truck in Berlin may have 
drawn inspiration from the 
truck attack in Nice: essen-
tially perpetrating a copycat 
act. This suggests the hierar-
chical and networked nature 
of terrorist groups of the past 
is less relevant today.
 Demagogues leading ex-
tremist Islamist groups, for 
instance, are less directly in-
volved in prompting and fa-
cilitating such acts. With so 
many ideas and instructions 
available online, there is little 
need to establish the types of 
direct linkages once consid-
ered the norm.
 As a consequence, iden-
tifying the relatively small 
number of such seriously dis-
affected people is a massive 
challenge that goes beyond 
the traditional technology-
oriented solutions favoured 
by security and intelligence 
agencies. In the social media 
age the task of monitoring for 
indicators of such behaviour 
has become harder as the vol-
ume of data passed over the 
internet has gone from an 
emergent flood to an over-
whelming deluge.
 In countries like France, 
Belgium and Ger many, 
where the number of disaf-
fected and mostly migrant 
youth has been growing, the 
challenges are stretching 
the security and intelligence 
agencies to breaking point.
 The expectation is these 
agencies must get better at 
their jobs. But, in reality, 
there are significant limits on 
what can be expected from 
them. What’s needed now is a 
new social compact that goes 
beyond reliance on security 
and intelligence agencies. We 
all have a role to play in pre-
venting the fabric of society 
from tearing further.
 The role of the security 
and intelligence agencies to 
remain vigilant and seek to 
monitor extremist elements 
will undoubtedly endure. The 
secret of their success will 
continue to be keeping their 
successes secret. •
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By anne-Marie Smith and 
nia young, lecturers in 
childhood Studies, Bangor 
University

 It’s that time of year – 
the season when parents, 
schools and retailers sell one 
of the most magical lies to 
children: Santa Claus. But far 
from being a harmless way 
to fire children’s imagination 
at Christmas, the “Santa lie” 
undermines children’s under-
standing of the world, their 
savviness and their real imag-
ination in favour of wrapping 
them up in cotton wool and 
consumerism.
 Research recently sug-
gested that parent’s promot-
ing their children’s belief in 
Santa can affect the trust in 
their relationship. An unsur-
prising response was that this 
spoiled the fun of Christmas 
and limited children’s imag-
ination. And, after all, we lie 
to our children all the time 
through fairy tales and other 
stories of magic and mythol-
ogy. But this argument only 
goes so far – no one tells chil-
dren that Cinderella is real 
and that she sneaks into their 
houses and leaves shoes on the 
stairs. They’re stories – and we 
tell children that stories aren’t 
real to protect them from be-
ing frightened by imaginary 
threats such as trolls, giants 
and witches.
 When we asked our un-
dergraduate students about 
their experience of the Santa 
lie, the general consensus was 
that it was essential to “keep-
ing the magic alive” in child-
hood – and the memory of the 
magic was so strong in some 
that they recounted tales of 
their “trauma” when they 
found out that their parents 
had been lying for all those 
magical years. And for many, 
people’s decision not to per-
petuate the lie with their own 
children is often viewed as a 
failure to protect their chil-
dren’s innocence. So it’s iron-
ic that the Santa lie, a meta-
phor for childhood innocence, 
is so wrapped up in a force that 
is all about destroying child-

hood innocence – consumer-
ism.

Santa the salesman
 The Santa lie perpetuates 
one of the enduring dichoto-
mies surrounding childhood: 
the dependent (good) child 
and the independent (evil) 
child.
 On the one hand we want 
to uphold the magic (adult 
nostalgia for lost childhoods) 
so that we can keep children 
in that safe, innocent world 
where everything is spark-
ly and happy – and a man on 
a sleigh brings presents on 
Christmas eve to good chil-
dren.
 But on the other hand, 
with Christmas now a billion-
dollar industry where Santa 
is actually the white bearded, 
red-hatted jovial face of toy 
manufacturers and the like, a 
representative of corporations 
and corporate greed. Santa is 
a long way from his original 
outing as St Nicholas who – 
the story goes – gave away his 
money to help people in need.

Real people live in space
 The Santa lie is wrapped 
up in a discussion about loss 
of childhood – something that 
sits alongside statistics about 
less outdoor play, fear of tech-
nology, stranger danger and 
the perils of social media. In 
a fierce bid to keep children 
in (an adult’s perception of) a 
nostalgic bubble of childhood, 
parents wrap the Santa lie 
around them like a soft, warm 

protective blanket. As long as 
Santa exists, then all is well in 
the world of childhood.
 But who do we think 
children are? Adults consid-
er childhood innocence to be 
the cause of a child’s ability to 
marvel at the simplest facts 
of life, a knack disillusioned 
adults have lost. If this is true, 
children don’t stand in need 
of a fictional, magical char-
acter to maintain their inno-

cence when the reality of a 
blanket of snow can be won-
derful. Rather, it is adults who 
are in need of magic. However, 
as adulthood is constructed as 
the polar opposite (and end) of 
childhood, belief in Santa is 
not acceptable. Instead, adults 
indulge in this wonder vicari-
ously by creating “magic” for 
children.
 Children are people who 
don’t need magic invent-

ed for them. Consider the 
International Space Station 
(ISS): children are able to see 
that it is beautiful as it flash-
es past without having to be-
lieve that it is Santa out on his 
sleigh as is now becoming the 
norm to suggest. What if we 
told them the wonderful truth: 
that people are living in space, 
right now? Isn’t this truth both 
magical and supportive of chil-
dren’s trust in adults?
 In addition to undermin-
ing children’s own imagina-
tion, the Santa lie perpetuates 
something that is endemic in 
perceptions and portrayals of 
childhood: that these are just 
little people who need wrap-
ping up in cotton wool and at 
all costs protecting from the 
real world. However, far from 
protecting children the Santa 
lie facilitates insidious and 
harmful activities for children: 
consumerism, trust in strang-
ers, and the belief that being 
“naughty” and “nice” are mu-
tually exclusive.
 What if, instead of in-
venting magic for children 
who don’t need it, adults spent 
Christmas letting children 
show them the magic they see 
in frozen water, the baking 
process and YouTube shows? 
Instead of trying to perpetu-
ate our nostalgic ideas of child-
hood, we could consider chil-
dren’s own view of the world: 
so rather than lying, we get to 
see magic as they see it, and 
not what is fabricated for them 
by adults. •

‘Santa Lie’ Helps Teach Children to Be Good Little Consumers

Gift 
Continued from front 

Sign them Up
 A subscription service 
is a gift that keeps on giving 
all year long. In this regard, 
you can think beyond maga-
zine subscriptions these days. 
“Subscription boxes,” which 
offer great products on a 
monthly basis, are an on-trend 
and fun gift that can be pur-
chased in an instant. Themes 
for boxes are as eclectic as your 
gift recipients themselves and 
include books, socks, healthful 
snacks and beauty products.

Go Gift Cards
 Opt for a gift card that 
you can easily email or print 
out and put into a card. Many 
third-party gift card aggrega-
tors exist online, where you 
can quickly dash to a website 
and complete your transaction. 
Large online retailers also of-
fer online gift cards to help you 
find a present fast -- no mat-
ter his or her personal sense of 
style or interests.

Wrap Smart
 Stay organized with a des-
ignated gift wrapping station 
throughout the season that fea-
tures greeting cards, tape, scis-
sors, ribbon, wrapping paper, 
gift bags, and tags. Gift bags 
and a bit of tissue paper can 
make a last minute gift go from 
flat to festive in moments, so 
stock up on these items in a va-
riety of sizes so you are always 
ready to wrap.
 Don’t get stressed about 
last minute gifting this holiday 
season. Being prepared can 
help ensure you put smiles on 
the faces of everyone on your 
list.•

BeSt 
Continued from front 

Their handcrafted, premium 
meats are smoked over blended 
hardwood chips and finished 
with a sweet, crunchy glaze, 
giving flavors that are evoca-
tive of happy holiday memo-
ries and home cooking.
 The brand also offers 
ready-made sides, like green 
bean casserole and herb stuff-
ing, as well as cakes, pies and 
other desserts, which could po-
tentially mean one-stop shop-
ping for you. And, while shop-
ping in-store, you can join 
HoneyBaked Ham in support-
ing the Gary Sinise Foundation 
by donating to help our nation’s 
first responders.

diy drinks
 All too often, hosts get 
bogged down fixing drinks 
for guests as they arrive. Avoid 
this conundrum by setting up 
a DIY drink station. You may 
consider making a signature 
drink in advance and serving 
it in a beverage dispenser or 
punch bowl, or giving guests 
a few cocktail suggestions on 
a placard.
 Don’t forget the little ones. 
Set up a hot chocolate bar that 
includes marshmallows, pep-
permints and whipped cream 
topping options. Ask adults to 
help their children serve them-
selves.
 You don’t have to get side-
lined in the kitchen at your hol-
iday gathering in order to serve 
a home style feast. With a few 
smart strategies, you can be 
both the host of the party and 
the life of it. •

      Statepoint - If your holi-
day shopping list is focused 
on all the latest trends, re-
member, the hottest items 
are not always the most 
cherished. Sometimes it’s 
the warmest gifts that are 
the most unforgettable.
 “The holidays are times 
of nostalgia and remem-
brance, from stories of when 
we were children to the 
smell of cookies baking in 
the oven,” says Christopher 
Warnack, vice president 
of marketing and visual 
at Things Remembered, a 
leading personalized gift re-
tailer. “Likewise, the gifts 
you give are not just objects 
to enjoy now; they should 

create a joyful memory that 
can be cherished for years.”
 To this end, Warnack 
recommends personaliz-
ing gifts with a loved one’s 
n a m e ,  a  m o n o g r a m ,  a 
shared memory, a thought-
ful message or an inside 
j o k e .  “S o m e t h i n g  t h a t 
makes it just for them, and 
only from you,” he says.
 For a seasonal gift to 
mark the passing years, con-
sider a personalized orna-
ment or snow globe. Your 
gift recipient can look back 
on the ornaments received 
each year and be reminded 
of those holiday memories.
 Above all, remember to 
take into consideration the 

style, hobbies and favorite 
colors of your gift recipient. 
You can customize a gift for 
anyone on your list.
 Scarves or jewelry per-
sonalized just for her can be 
enjoyed for years, and with 
her monogram, become a 
real statement piece. For 
him, consider mugs, ap-
parel and other gear that 
commemorates his favorite 
sports team, and are sure to 
become part of his game-
day traditions and celebra-
tions. Personalized toys, 
stuffed animals and other 
snuggly gifts are great for 
kids.

        Seek out gifts at retailers 
that specialize in custom-
ized items, such as Things 
Remembered, which can 
create one-of-a-kind gifts 
in an about an hour (and a 
little longer for embroidery 
and other specialized tech-
niques). For more unforget-
table gift inspiration, visit 
ThingsRemembered.com.
 “Everyone remembers 
the best gift they ever re-
ceived,” says Warnack.
 Make someone’s sea-
son by giving gifts that cre-
ate new and happy memo-
ries with the people you care 
about the most. •

A Christmas Holiday 
That Won’t Be Forgotten

Remember to take into consideration the style, 
hobbies and favorite colors of your gift recipient. 
You can customize a gift for anyone on your list.

does the “Santa lie” undermine children’s understanding of the world, 
their savviness and their real imagination in favor of consumerism.



 The National Newspaper 
P u b l i s h e r s  A s s o c i a t i o n 
(NNPA) is pleased to an-
nounce it has received a $1.5 
million grant from the Bill & 
Melinda Gates foundation. 
The funding will support a 
three-year, multi-media pub-
lic awareness campaign fo-
cused on the unique oppor-
tunities and challenges of the 
recently enacted Every Student 
Succeeds Act (ESSA).
 Under ESSA, states will 
adhere to more flexible fed-
eral regulations that provide 
for improved elementary and 
secondary education in the 
Nation’s public schools. The 
law also ensures that every 
child, regardless of race, in-
come, background, or where 
they live has the opportunity 
to obtain a high-quality edu-
cation. 
 ESSA, which reauthorizes 
the Elementary and Secondary 
School Act (ESEA) and replac-
es No Child Left Behind, re-
ceived bipartisan support 
and was signed into law by 
President Barack Obama on 
December 10, 2015. The reg-
ulations are administered 
by the U.S. Department of 
Education and will go into ef-
fect on January 30, 2017.  
 With this grant, NNPA 
will engage its 211-member 
Black-owned newspapers in 
more than 70 markets across 
the country in a campaign 
designed to heighten public 
awareness of ESSA, and to 

focus on efforts and policies 
aimed at closing the achieve-
ment gaps for students of col-
or and low-income students. 
By raising awareness of ESSA 
policies, NNPA seeks to em-
power parents to advocate for 
these policies for their students 
and communities. In addition, 
for opinion leaders, this is a tre-
mendous opportunity to sup-
port policies and issues that 
will make a difference in clos-
ing the achievement gap.
The NNPA, headquartered in 
Washington, DC, is a trade 
association of the largest and 
most influential Black-owned 
media organizations in the 
United States.  
 Dr. Benjamin F. Chavis, 
Jr., NNPA President, said the 
organization, and its mem-
bers, is uniquely positioned 
to inform and advocate for the 
effective implementation of 
ESSA, which he categorized 
as the most significant civ-
il rights and education law to-
day. “NNPA will be in the fore-
front of informing our readers 
of efforts to drive support for 
high standards, assessments, 
accountability, and equity in 
education and to ensure that 
we close the achievement gap. 
Despite the name change, no 
child should be left behind due 
to an inequitable education 
system,” Chavis said.
 NNPA Chairman Denise 
Rolark Barnes said she is 
“proud that NNPA will be 
counted on to get the word out 

about ESSA to our 20 million 
newspaper readers and those 
who Follow and Like us on so-
cial media.”
 “We look forward to incit-
ing interest and action around 
ESSA and making it a house-
hold name throughout the 
community,” Rolark Barnes 
said.
 “With this bill, we re-
affirm that fundamental-
ly American ideal—that ev-
ery child, regardless of race, 
income, background, the zip 

code where they live, deserves 
the chance to make of their 
lives what they will,” President 
Barack Obama said when he 
signed the bill into law last 
December. 
 Senator Patty Murray 
(D-WA), Ranking Member of 
the Senate Health, Education, 
Labor, and Pensions (HELP) 
Committee, and Congressman 
Bobby Scott (D-VA), rank-
ing member of the House 
Committee on Education and 
the Workforce, issued the fol-

lowing statement when the fi-
nal regulations were released 
in November: “Passing ESSA 
was a critical step in our work 
to make sure all children have 
access to a high-quality pub-
lic education, no matter where 
they live, how they learn, or 
how much money their par-
ents make. ” 
 NNPA will lead efforts to 
inform and engage communi-
ties across the country begin-
ning now through November 
2019 by creating editori-
al content, coordinating spe-
cial events, using social media 
to broadcast community an-
nouncements and coordinate 
ad buys in member publica-
tions and digital platforms.

About National Newspaper 
publishers associat ion 
(NNPA)
 NNPA is a national trade 
association of approximately 
211 Black and women-owned 
U.S. media companies with a 
weekly print and digital reader-
ship of over 20.1 million Black 
Americans. The Black Press 
in America is 190 years old.  
NNPA is known as the Black 
Press of America and the Voice 
of Black America, because of its 
publishers are trusted, respect-
ed and embedded in  their local 
communities where they pro-
vide significant influence and 
impact •
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 By that time in our inter-
view, I was on cloud nine be-
cause Robert L. Johnson, own-
er of numerous businesses and 
donor of millions of dollars to 
political campaigns, was con-
firming the work and phi-
losophy of The One Million 
Conscious and Conscientious 
Black Contributors and Voters 
(OMCCBCV).  I never men-
tioned our movement to him 
during our conversation, but his 
answers to my inquiries defi-
nitely substantiated the direc-
tion The One Million is taking 
to move Black people from our 
current status to our highest po-
tential. 
 There was so much we dis-
cussed, and Mr. Johnson’s re-
sponses, insights, and direc-
tions are just what we need to 
do NOW. We cannot afford to 
wait, to analyze, to meet, to hold 
a convention, or continue to the-
orize the future and lament the 
past. We can shape our future; 
we can determine our destiny 
simply by doing what not only 
Bob Johnson said, but what ma-
ny of our elders have said over 
the years. We simply need to 
act.
 My entire Q and A with Mr. 
Johnson will be published soon, 
but I wanted to let my readers 
know about it now, so that we 
can start moving immediate-
ly to leverage our dollars and 
our votes against the two sys-
tems that run this nation and 
the world:  economics and pol-
itics.  The OMCCBCV has al-
ready planned to kick-off one 
part of that strategy in February 
2017. Stay tuned.
 Please watch for my entire 
interview with Mr. Johnson and 
start planning for major chang-
es in the way we play politics 
and the way we use our eco-
nomic clout to build a strong 
foundation for our children 
and grandchildren. What Mr. 
Johnson shared with me is not 
esoteric or proprietary, and it’s 
certainly not new.  However, 
sometimes with our people, 
the same message can come 
from different sources and, de-
pending on the messenger, our 
people will follow it. I am grate-
ful that Mr. Johnson chose to 
speak out on these issues. More 
to come. 
 James Clingman is the na-
tion’s most prolific writer on eco-
nomic empowerment for Black 
people. His latest book, “Black 
Dollars Matter! Teach Your 
Dollars How to Make More 
Sense,” is available on his web-
site, Blackonomics.com. •

Belly 
Continued from page 3

 It’s not hard to imagine 
these factors at play in some-
one’s Christmas holidays. 
Potato chips, soft drinks and 
alcohol might fill the table at 
the work Christmas party.
 Hangovers and too little 
or too much sleep might mean 
that you indulge excessively in 
fast food burgers while binge-
watching Netflix.

Five tips to avoid a belly like 
Santa’s

1) Choose foods that have 
been associated with health-
ier body weights in the lon-
ger term and increased sati-
ety in the shorter term, such 
as fruits and vegetables, and 
leaner foods that are higher in 
fiber and protein.

So choose:
•	 salads (including fruit, 

green, potato and quinoa 
ones) over white bread

•	 oat slices or biscuits over 
shortbread biscuits

•	 roasted nuts over potato 
chips

•	 turkey breast over salami
•	 shrimps and other sea-

food over sausages.

 2) Eat intuitively: try to 
listen to your hunger and full-
ness. This will help with the 
feeling of sickness that can 
come at the end of Christmas 
day due to overconsumption.
 Choose smaller plates, as 
these are associated with re-
duced food intake compared 
to larger plates – even if you 
have a level of intuitive eating.
 Put a smaller variety of 
foods on your (smaller) plate – 
and don’t go back for seconds. 
If you have a large variety of 
foods, you are more likely to 
eat more – something called 
sensory-specific satiety.
 3) Self-monitor! One 
study reported that system-
atically recording what you 
eat, drink and how much you 
move during holiday periods 
was associated with improved 
weight. Use goal-setting and 
self-monitoring sheets or ap-
ps to help regulate the amount 
of alcohol or potato chips you 
consume each day.
 4) Go for walks or swims 
if the weather allows, and 
avoid spending the whole 
break binge-watching televi-
sion.
 5) Avoid soft drinks and 
excessive alcohol every day. 
When you do drink alcohol, 
choose a soda mixer with a 
piece of fresh lime to have with 
your spirits and drink water in 
between each alcoholic drink.

Keep it in perspective
 At the end of the sil-
ly season, you may still have 
gained some weight. But keep 
it in perspective: it might have 
been due to quite pleasurable 
activities and it’s unlikely to be 
a problem in the long term, if 
you get back to your usual bal-
anced exercise and eating rou-
tine.
 It’s fine to indulge ev-
ery now and then, even if it 
means going back for sec-
onds of Christmas pudding 
on Christmas day. Just don’t 
indulge every other day of the 
holidays, too. •

 JoHnSon Continued from page 2
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By Rubén G. Mendoza
chair/professor, division 
of Social, Behavioral & 
Global Studies, california 
State University

 On Wednesday, Dec. 
21, nations in the Northern 
Hemisphere marked the win-
ter solstice – the shortest day 
and longest night of the year. 
For thousands of years people 
have marked this event with 
rituals and celebrations to sig-
nal the rebirth of the sun and 
its victory over darkness.
 At hundreds, and perhaps 
thousands, of missions stretch-
ing from northern California to 
Peru, the winter solstice sun 
triggers an extraordinarily rare 
and fascinating event – some-
thing that I discovered by ac-
cident and first documented 
in one California church near-
ly 20 years ago.
 At dawn on Dec. 21, a 
sunbeam enters each of these 
churches and bathes an impor-

tant religious object, altar, cru-
cifix or saint’s statue in bril-
liant light. On the darkest day 
of the year, these illuminations 
conveyed to native converts the 
rebirth of light, life and hope 
in the coming of the Messiah. 
Largely unknown for centu-
ries, this recent discovery has 
sparked international interest 
in both religious and scientif-
ic circles. At missions that are 
documented illumination sites, 
congregants and Amerindian 
descendants now gather to 
honor the sun in the church on 
the holiest days of the Catholic 
liturgy with songs, chants and 
drumming.
 I have since trekked vast 
stretches of the U.S. Southwest, 
Mexico and Central America 
to document astronomical-
ly and liturgically significant 
solar illuminations in mission 
churches. These events offer us 
insights into archaeology, cos-
mology and Spanish colonial 
history.

  As our own December 
holidays approach, they dem-
onstrate the power of our in-
stincts to guide us through the 
darkness toward the light.

Spreading the catholic faith

 The 21 California mis-
sions were established be-
tween 1769 and 1823 by 
Spanish Franciscans, based in 
Mexico City, to convert Native 
Americans to Catholicism. 
Each mission was a self-suf-
ficient settlement with mul-
tiple buildings, including liv-
ing quarters, storerooms, 
kitchens, workshops and a 
church. Native converts pro-
vided the labor to build each 
mission complex, supervised 
by Spanish friars. The friars 
then conducted masses at the 
churches for indigenous com-
munities, sometimes in their 
native languages.
 Spanish friars like Fray 
Gerónimo Boscana also doc-
umented indigenous cosmol-
ogies and beliefs. Boscana’s 
account of his time as a friar 
describes California Indians’ 
belief in a supreme deity who 
was known to the peoples of 
Mission San Juan Capistrano 
as Chinigchinich or Quaoar.
 A s  a  c u l t u r e  h e r o, 
Indian converts identified 
Chinigchinich with Jesus dur-
ing the Mission period. His 
appearance among Takic-
speaking peoples coincides 
with the death of Wiyot, the 
primeval tyrant of the first 
peoples, whose murder intro-
duced death into the world. 
And it was the creator of night 
who conjured the first tribes 
and languages, and in so do-
ing, gave birth to the world of 
light and life.
 Hunting and gathering 
peoples and farmers through-
out the Americas recorded 
the transit of the solstice sun 

in both rock art and legend. 
California Indians counted 
the phases of the moon and the 
dawning of both the equinox 
and solstice suns in order to 
anticipate seasonally available 
wild plants and animals. For 
agricultural peoples, counting 
days between the solstice and 
equinox was all-important to 
scheduling the planting and 
harvesting of crops. In this 
way, the light of the sun was 
identified with plant growth, 
the creator and thereby the giv-
er of life. 
 I first witnessed an il-
lumination in the church at 
Mission San Juan Bautista, 
which straddles the great San 
Andreas Fault and was found-
ed in 1797. The mission is also 
located a half-hour drive from 
the high-tech machinations 
of San Jose and the Silicon 
Valley. Fittingly, visiting the 
Old Mission on a fourth grade 
field trip many years earlier 
sparked my interest in archae-
ology and the history and her-
itage of my American Indian 
forebears.
 On Dec. 12, 1997, the par-
ish priest at San Juan Bautista 
informed me that he had ob-
served a spectacular solar il-
lumination of a portion of 
the main altar in the mission 
church. A group of pilgrims 
observing the Feast Day of Our 
Lady of Guadalupe had asked 
to be admitted to the church 
early that morning. When the 
pastor entered the sanctu-
ary, he saw an intense shaft of 
light traversing the length of 
the church and illuminating 
the east half of the altar. I was 
intrigued, but at the time I was 
studying the mission’s archi-
tectural history and assumed 
that this episode was unre-
lated to my work. After all, I 
thought, windows project light 
into the darkened sanctuaries 
of the church throughout the 
year.
 Only afterward did I con-
nect this experience to the 
church’s unusual orientation, 
on a bearing of 122 degrees 
east of north – three degrees 
offset from the mission quad-
rangle’s otherwise square foot-
print. Documentation in sub-
sequent years made it clear 
that the building’s positioning 
was not random. The Mutsun 
Indians of the mission had 
once revered and feared the 
dawning of the winter solstice 
sun. At this time, they and oth-
er groups held raucous cere-
monies that were intended to 
make possible the resurrection 
of the dying winter sun.
 Several years later, while I 
was working on an archaeologi-
cal investigation at Mission San 
Carlos Borromeo in Carmel, I 
realized that the church at this 
site also was skewed off kilter 
from the square quadrangle 
around it – in this case, about 
12 degrees. I eventually con-
firmed that the church was 
aligned to illuminate during the 
midsummer solstice, which oc-
curs on June 21.
 Next I initiated a state-

wide survey of the California 
mission sites. The first steps 
were to review the floor plans 
of the latest church struc-
tures on record, analyze his-
toric maps and conduct field 
surveys of all 21 missions to 
identify trajectories of light at 
each site. Next we established 
the azimuth so as to determine 
whether each church building 
was oriented toward astro-
nomically significant events, 
using sunrise and sunset data.
The azimuth angle is the com-
pass bearing, relative to true 
(geographic) north, of a point 
on the horizon directly be-
neath an observed object such 
as a star or planet. Pearson 
Scott Foresman/Wikipedia
 This process revealed that 
14 of the 21 California missions 
were sited to produce illumi-
nations on solstices or equi-
noxes. We also showed that 
the missions of San Miguel 
Arcángel and San José were 
oriented to illuminate on the 
Catholic Feast Days of Saint 
Francis of Assisi (Oct. 4) and 
Saint Joseph (March 19), re-
spectively.
 Soon thereafter, I found 
that 18 of the 22 mission 
churches of New Mexico were 
oriented to the all-important 
vernal or autumnal equinox, 
used by the Pueblo Indians to 
signal the agricultural season. 
To date, I have identified some 
60 illumination sites through-
out the western United States, 
Mexico and South America.

Melding light with faith
 It is striking to see how 
Franciscans were able to site 
and design structures that 
would produce illuminations, 
but an even more interesting 
question is why they did so. 
The friars reinforced this idea 
via teachings about the cristo 
helios, or “solar Christ” of ear-
ly Roman Christianity.
 Anthropologist Louise 
Burkhart’s studies affirm the 
presence of the “Solar Christ” 
in indigenous understand-
ings of Franciscan teachings. 
This conflation of indigenous 
cosmologies with the teach-
ings of the early Church read-
ily enabled the Franciscans to 
convert followers across the 
Americas. Moreover, cali-
brations of the movable feast 
days of Easter and Holy Week 
were anchored to the Hebrew 
Passover, or the crescent new 
moon closest to the vernal 
equinox. Proper observance 
of Easter and Christ’s mar-
tyrdom therefore depended 
on the Hebrew count of days, 
which was identified with both 
the vernal equinox and the sol-
stice calendar.
 O r i e n t i n g  m i s s i o n 
churches to produce illumi-
nations on the holiest days of 
the Catholic calendar gave na-
tive converts the sense that 
Jesus was manifest in the di-
vine light. In effect, they be-
held the apparition of the Solar 
Christ.
 The winter solstice, coin-
ciding with both the ancient 
Roman festival of Sol Invictus 
(unconquered sun) and the 
Christian birth of Christ, her-
alded the shortest and dark-
est time of the year. For the 
California Indian, it presaged 
fears of the impending death 
of the sun. At no time was the 
sun in the church more power-
ful than on that day each year, 
when the birth of Christ sig-
naled the birth of hope and the 
coming of new light into the 
world. •
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The Living 
Word

1 John 5:11
The Voices  

11:  And this is the truth: 
God has given us the gift 
of eternal life, and this 
life is in His Son.•

WWIL
1490 AM

Musical Soulfood

Streaming Live or on iTunes
A Division of CLI Radio, LLC • PO Box 695 • Wilmington, NC 28402 • 910.833.7118 • 910.343.6005 • fax:910.769.2343 

www.gospeljoy1490.net
email: rejoice@gospeljoy1490.net

HOME OF OLD SCHOOL CLASSICS

WLTT 1180 AM
Live Streaming Radio & on iTunes

www.1180WLTT.com
comments@1180wltt.com • 910.833.7118

A Sacred Light in the Darkness: Winter 
Solstice Illuminations at Spanish Missions

Attention
Advertisers and   Readers
Greater Diversity News will be closed for the holidays on: 

Monday, December 26  - Friday, December 30, 2016.

Even though our office will be closed, you can email your 

ads to run online at:  kgrear@greaterdiversity.com anytime.

The deadline to advertise in our December 29th edition is 
Wednesday, December 21, 2016 at 5:00 pm.

Greater Diversity News will re-open Monday, January 2, 2017. 
Our first edition for 2017 will be on Thursday, January 5th.

Thanks so much for your support 
throughout  the year! We wish you and 
yours a joyfully blessed holiday season!
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The midwinter solstice illumination of the main altar tabernacle of Old 
Mission San Juan Bautista, California. Rubén G. Mendoza/Ancient Editions

C.O.D.D.E
Coalition of Organizations Dedicated to Diversity & Empowerment

“Bridging the Gap”

Purpose:  To build a relationship with organizations that will facilitate economic empowerment 
and success in our communities and businesses at large. 

Goal:  To inform and encourage readers about organizations that provide economic, social and 
empowerment opportunities throughout communities. 

Let’s face it; we all know that there is strength in unity.  That is why Greater Diversity News is launching 
this initiative to build partnerships and relationships with organizations to promote their efforts and in turn 
ask them to do the same for us.  

Benefits of C.O.D.D.E.:
• Promote and market the efforts of your organization on GreaterDiversity.com by providing a website 

section dedicated your organization’s history, mission, press releases, events and news.
• Your members will have free access to all of GDN’s benefits and features. 
• Publish press releases and events in GDN’s print edition Greater Diversity News. 
• Link exchange program, linking special events and announcements on GreaterDiversity.com to your site.
• Publish your organizations latests posts in GDN eNews emailed directly to our online subscribers in 

the Greater Diversity Network. 

What Organizations Can Provide:
• Send a memo or notice to their members informing them of our partnership
• Ask members to subscribe online to get the FREE digital edition of Greater Diversity News delivered 

weekly by email or subscribe for a low cost to have our newspaper mailed directly to them.
• Advertise bid and employment opportunities in GDN print and online for one flat rate.

Join the CODDE Initiative! 
Contact Kathy Grear at kgrear@greaterdiversity.com or call 1-800-462-0738.

.



Notice to Bidders

Sealed informal bids, subject to the  
conditions herein, will be received until 
2:00 p.m., January 17, 2017, in the  
conference room of the Wilmington 
International Airport, 1740 Airport 
Boulevard, Suite 12, Wilmington, North 
Carolina, and then opened and publicly 
read for furnishing all labor and materials 
and performing all work connected with: 
Airfield Lighting Vault Automatic 
transfer switch (Ats) replacement as 
indicated in the plans and specifications 
dated December 2016.

A Pre-Bid Meeting will be held at 11:00 
a.m., January 5, 2017 in the conference 
room of the Wilmington International  
Airport. Attendance at the Pre-Bid meeting 
is NOT mandatory, however is strongly  
recommended.

The project shall consist of furnishing 
all labor, materials, and equipment  
and performing all work required to  
satisfactorily complete the Airfield 
Lighting Vault Automatic Transfer Switch 
(ATS) Replacement and associated  
modification of the existing Airfield 
Lighting Control and Monitoring System 
(ALCMS). 

Bid Forms, Plans, Specifications, and  
Contract  Documents are on f i le  at  
the Wilmington International Airport 
Manager’s Office; Talbert & Bright, Inc., 
4810 Shelley Drive, Wilmington, North 
Carolina; and may be obtained from 
Talbert & Bright, Inc., 4810 Shelley 
Drive, Wilmington, North Carolina, 
28405, between the hours of 8:00 a.m. 
and 5:00 p.m., Monday through Friday, 
upon the non-refundable payment of  
$50.00. All plans and specifications will 
be sent UPS Ground. For faster service, 
please fax a  copy of  your  request ,  
including a copy of your check with the 
Contractor’s name and contact person,  
mailing and shipping address, phone 
and fax numbers, e-mail address, airport 
and project name for which you are  
requesting documents. 

Each bid must be accompanied by a Bid 
Bond, a deposit of cash or by a certified 
check payable to New Hanover County 
Airport Authority, and drawn on some 
bank or trust company authorized to do 
business in the State of North Carolina, 
for an amount equal to 5% of the total 
base bid, as a guarantee that if the bid is 
accepted, the required Contract will be 
executed and the required Performance  
Bond and Payment Bond furnished 
within fifteen (15) days after receipt 
of written notice of formal award of  
Contract.

IMPORTANT NOTICE TO BIDDERS: 
Each bidder for this project shall hold a 
North Carolina Electrical Contractor’s  
License. The proposed Contract for  
this project is subject to the Federal 
Requirements contained in Appendix “C”  
of the Contract Documents.

Prospective bidders should read the  
instructions for preparing bids in Section 
20 of the project specifications carefully 
before submitting their bids.

Envelopes containing proposals must 
be sealed, addressed to Mr. Whitney  
Prease, Facilities Director, Wilmington 
International Airport, 1740 Airport 
Boulevard, Suite 12, Wilmington, NC  
28405, and marked on the envelope as  
follows:

“ProPosAL For 
AirFieLd LiGHtiNG 
VAULt AUtoMAtic 
trANsFer sWitcH 

(Ats) rePLAceMeNt”

SPECIAL NOTE: The New Hanover  
County Airport Authority, in accordance 
with the provisions of Title VI of the  
Civil Rights Act of 1964 (78 Stat. 252, 
42 U.S.C. §§ 2000d to 2000d-4) and  
the Regulations, hereby notifies all 
bidders that it will affirmatively ensure 
that any contract entered into pursuant  
to this advertisement, disadvantaged 
business enterprises will be afforded full 
and fair opportunity to submit bids in  
response to this invitation and will not 
be discriminated against on the grounds 
of race, color, or national origin in  
consideration for an award.

All proposals shall be prepared on the 
basis of the Minimum Wage Rates as  
established by the Secretary of Labor 
and as included in Appendix ‘C’ of the 
specifications.

It is the intent of the New Hanover County 
Airport Authority to the work; however,  
the award of this contract is contingent 
upon the availability of Federal, State, 
and Local funds.

The New Hanover County Airport  
Authority reserves the right to reject any  
or all proposals.
                                                                                   

Office HOurs
Monday through Wednesday

8:30 a.m. - 5:00 p.m.
Thursday 8:30 a.m. - 4:00 p.m.

Friday 8:30 a.m. - 1:00 p.m.
email: ads@greaterdiversity.com_______________________

TelepHOne / fax
Toll Free: 1-800-462-0738, 

Local: 910-762-1337, Fax: 910-763-6304 _______________________

cOrrecTiOns & cancellaTiOns
Please check your ad the first day it 
runs to see that all of the information 
is correct. This will ensure that your 
ad is exactly what you want readers to 
see. Greater Diversity News will only 
assume responsibility for the first day. 
We must limit our financial responsibility 
to the charge for space. For changes, 
corrections or cancellations, call your 
sales representative or a Classifieds 
advisor at 1-800-462-0738. Deadline 
for cancellations is Monday by 5:00 
p.m. the week of publication._______________________

DeaDline & raTes
Wednesday 12:00 Noon, $2.50 Per Line 

(Average 36 Characters Per Line)

AdVertiseMeNt For Bids

“Haren construction company, inc. 
is seeking qualified Minority/Women  
Business Enterprises (MWBE) for  
construction of the Mt Pleasant 
Pumping stations 1 and 2 - concord, Nc.  
Subcontractor and supplier opportunities 
include but not limited to: Painting, 
Electrical, Landscaping, Paving, Stone 
Hauling, and Erosion Control. Quotes  
received by E.O.B. 1/9/2017. Please  
contact Samantha Nelson at (423) 263-
5561 for information.”
                                                                                   

iNVitAtioN to Bid

NeW HANoVer coUNtY

LANdFiLL PArtiAL cLosUre 
oF tHe soUtH sLoPe

(ceLLs 5 & 6A) oF ceLLs 2-6

Bid NUMBer 16-0371

New Hanover County will receive sealed 
proposals from qualified contractors 
for all labor and materials to complete 
t h e  w o r k  i n  a c c o r d a n c e  w i t h  t h e  
“Specifications and Contract Documents” 
for New Hanover County Secure Landfill  
Partial Closure of the South Slope (Cells 
5 & 6A) of Cells 2-6 for New Hanover 
County, North Carolina, for Contract 
#16-0371.  Bid  documents  can  be  
obtained at the County’s website (http://
www.nhcgov.com/business-nhc/bids) . A 
copy of the Specifications and Contract 
Documents may also be reviewed at the 
New Hanover County Environmental 
Management Office, 3002 Highway 
421 North, Wilmington, North Carolina 
28401, between the hours of 8:00 a.m. 
and 5:00 p.m., Monday through Friday.  
P l e a s e  c a l l  ( 9 1 0 )  7 9 8 - 4 4 0 0  f o r  
appointments. 
 
T h e  p a r t i a l  c l o s u r e  c o n s i s t s  o f  
approximately 8 acres that will include site 
preparation, placement of the liner system,  
placement of the soil cover systems, 
ins ta l la t ion of  a  gas  management  
system, construction of the stormwater 
management structures, erosion control 
structures, grading, seeding and sodding, 
and all incidentals necessary to complete 
the work as specified. 

A MANDATORY pre-bid conference 
will be held on January 10, 2017 at 2:00 
p.m. in the Environmental Management 
Administration Building, 3002 Highway 
421 North, Wilmington, NC. 

Proposals will be received until 2:00 p.m. 
on February 14, 2017, by New Hanover 
County, in the Conference room at  
the New Hanover County Department 
o f  E n v i r o n m e n t a l  M a n a g e m e n t 
Administration Building, 3002 HWY 
421 North, Wilmington, North Carolina 
28401. No bids will be accepted after  
that time. 

Bidders must be licensed contractors in 
the State of North Carolina at the time 
proposals are submitted. Pursuant to  
N.C.G.S. S87-15, it will be necessary 
for contractors to show evidence of such 
license in the bid document. 

All prime bidders on this project must 
be pre-qualified in accordance with New 
Hanover County’s Pre-qualification 
Ordinance, in order to bid. Bids will not be 
opened unless the bidder is pre-qualified. 
Pre-qualification applications may be  
obtained at the County Legal Department, 
230 Government Center Drive, Suite 155, 
Wilmington, N.C. 28403 or by visiting  
the County’s website at www.nhcgov.
com.

The bidder shall make good faith efforts, 
as defined in the bid specifications, to 
subcontract 10% of the dollar value of 
the single prime contract to businesses 
owned and controlled by minorities. 
Individuals who are rebuttably presumed 
to be minorities include women, Black  
Americans, Hispanic Americans, Native 
Americans, Asian-Pacific Americans,  
and Asian-Indian Americans. Bidders are 
required to submit, along with the bid, 
information concerning minority business  
enterprises which will participate in the 
contract. Contact Lena Butler at Lbutler 
@nhcgov.com concerning questions 
related to this issue.

This Invitation to Bid is being used to 
solicit responses from suitably qualified, 
experienced and licensed contractors 
to qualify for services related to the  
construction of a secure landfill closure 
project in New Hanover County, North  
Carolina. 

New Hanover County reserves the right 
to reject any and all bids. Questions  
will only be accepted in writing by Mr. 
Ed Hilton (ehilton@scsengineers.com)  
through the end of business January 24, 
2017. Response to the questions will be 
issued on February 2, 2017. For further  
information, contact Mr. Ed Hilton, P.E., 
SCS Engineers, PC, at 813.804.6719.

PUBLisHed deceMBer 22, 2016
                                                                                   

AdVertiseMeNt 
For Bids

AdVertiseMeNt For Bids

Baker Mechanical ,  inc.  Seeking 
Minority prices for work relating to  
HVAC.

Contact: John Williams
P.O. Box 2284
Wilson, NC 27894-2284
Telephone:  (252) 291- 4460
Fax No.:  (252) 291- 7204
                                                                                   

AdVertiseMeNt For Bids

stAte oF NortH cAroLiNA
dePArtMeNt oF 

trANsPortAtioN
rALeiGH, N.c.

The Deadline for submitting Electronic 
Bids on the following projects as well as 
the public reading will be January 17, 
2017, at 2:00 pm. The public reading 
will be held in Contract Standards and 
Development Unit Conference Room  
(Room 156 A/B), Building B, North 
Carolina Department of Transportation, 
Century Center Complex, 1020 Birch  
Ridge Dr., Raleigh, NC 27610. Please  
enter door B-2.

JANUArY 17, 2017

(c203964) MArtiN; 
(c203830) MArtiN; 
(c203963) oNsLoW; 
(c202176) oNsLoW; 
(c203966) ANsoN; 
(c203828) cABArrUs

A bid bond or bid deposit in the amount 
of 5% of the bid will be required.

These  cont rac ts  a re  subjec t  to  a l l  
appropriate Federal Laws, including 
Title VI of the Civil Rights Act of 1964.

Plans, proposal forms, and specifications 
may be obtained at the Raleigh Office 
of the Department of Transportation, 
Telephone # 919-707-6925 

DEPARTMENT OF TRANSPORTATION
MR. MIKE HOLDER, PE
CHIEF ENGINEER
                                                                                   

reQUest For 
QUALiFicAtioNs (rFQ)

oWAsA PUMP 
stAtioN ProJects

deAdLiNe: 
JANUArY 12, 2016 At 2 PM

orange Water and sewer Authority 
(OWASA) is soliciting Applications for 
Bidder Prequalification for the purpose 
of obtaining a qualified contractor for the 
Electrical and Mechanical Rehabilitation 
of Wastewater Pumping Stations, 
hereinafter called the “Project.”

O n l y  a p p l i c a n t s  t h a t  h a v e  b e e n 
prequalified in accordance with this RFQ  
(Request for Qualifications) will be 
allowed to submit bids for this contract. 
Bids received by those who have not  
been prequalified under the terms of this 
RFQ will not be considered and will be 
returned unopened.

A complete copy of the RFQ is posted 
on the OWASA web site at www.owasa.
org under the ‘What We Do/Product and 
Service Bidders’ web page or may be  
obtained by request by emailing Simon 
Lobdell at smlobdell@owasa.org. The  
Application for Bidder Prequalification 
(also referred to as the Application) 
and the associated forms contained in  
this RFQ will be the only acceptable 
application format.

The completed application must be  
delivered to Simon Lobdell, Utilities 
Engineer, at OWASA, 400 Jones Ferry 
Road, Carrboro, NC 27510, or emailed 
to smlobdell@owasa.org no later than 
2:00 P.M. on January 12, 2017. No  
applications will be accepted after the 
deadline.
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AdVertiseMeNt For Bids

citY oF FAYetteViLLe, 
NortH cAroLiNA

GodFreY oUtFALL  
drAiNAGe iMProVeMeNt

ProJect No. coF1516107

Sealed Bids for the construction of the 
Godfrey Outfall Drainage Improvement 
Project in the City of Fayetteville will be 
received by the Purchasing Department 
at the City of Fayetteville, City Hall, 2nd 
Floor, EE Smith Room, 433 Hay Street, 
Fayetteville, NC 28301 until 10:30 AM  
local time on tuesday, the 17th day of 
January, 2017, at which time the Bids 
received will be publicly opened and read.  
the name and address and license 
number of the bidder must be plainly 
marked on the outside of the envelope.

The Work primarily consists of (but is  
not limited to); Demolition includes: 
clearing and grubbing, concrete driveway, 
reinforced concrete pipe, water main 
and asphalt. Installation includes: catch 
basin, junction box, manhole, drop inlet, 
reinforced concrete pipe, ductile iron pipe,  
bore and jack steel carrier pipe, water 
main, asphalt curb, asphalt and sod. All  
work shall be performed as depicted on 
the Contract Drawings and according to 
the Project Manual/Contract Document. 

Questions regarding this bid must be 
submitted in writing to the attention of 
Krista Smith, Purchasing Agent/LSDBE 
Coordinator, by e-mail to krsmith@ci.fay 
.nc.us no later than 10:00 am, January 6, 
2017. No questions are to be directed to 
City of Fayetteville personnel.

All bidders must include with their  
bids an Affidavit (1) attesting to the 
Contractor’s compliance with EVerify  
and Iran Divestment Statement. 

Bids will be received for a single prime 
Contract. Bids shall be on a lump sum  
and/or unit price basis, as indicated in the 
Bid Form.

eQUAL oPPortUNitY – Minority, 
Women and Small Disadvantaged 
Business Enterprises (MBE/WBE/
SDBE’s) are invited and encouraged to  
bid. The City of Fayetteville does not  
discriminate against any person/business 
because of race, color, religion, sex, or 
national origin.

The Issuing Office for the Bidding  
Documents is: Purchasing Department, 
433 Hay Street, 2nd Floor, Fayetteville, 
NC 28301; Contact Person: Krista Smith, 
Purchasing Agent/LSDBE Coordinator, 
phone 910-433-1358, email krsmith@ 
ci.fay.nc.us. Prospective Bidders may 
examine the Bidding Documents at the 
Issuing Office on Monday through Friday 
between the hours of 8:00 a.m. to 5:00  
p.m., and may obtain copies of the Bidding 
Documents from the Issuing Office as  
described below.

Printed copies of the Bidding Documents 
shall only be obtained from the Issuing 
Office, during the hours indicated above.

The date that the Bidding Documents are 
transmitted by the Issuing Office will be 
considered the Bidder’s date of receipt of  
the Bidding Documents. Partial sets of 
Bidding Documents will not be available 
from the Issuing Office.

The Issuing Office will not be responsible 
for  fu l l  o r  par t ia l  se t s  o f  Bidding  
Documents, including Addenda if any,  
obtained from sources other than the  
Issuing Office. Bidding documents 
acquired other than at the Issuing Office 
will not be accepted for the purpose of  
submitting a bid for the project.

The City reserves the right to reject any 
or all bids and to waive informalities 
and technicalities. Bid security shall 
be furnished in accordance with the  
Instructions to Bidders.

Owner:  City of Fayetteville
By:  Kimberly Toon, CLGPO
Title:  Purchasing Manager, 
  City of Fayetteville
Date:  December 22, 2016
                                                                                   

AdVertiseMeNt For Bids

citY oF FAYetteViLLe, 
NortH cAroLiNA

BoNNie dooNe West 3 
drAiNAGe iMProVeMeNt

ProJect No. coF1516108

Sealed Bids for the construction of  
the Bonnie Doone West 3 Drainage 
Improvement Project in the City of  
Fayetteville will be received by the  
Purchasing Department at the City of 
Fayetteville, City Hall, 2nd Floor, EE 
Smith Room, 433 Hay Street, Fayetteville, 
NC 28301 unti l  11:00 AM local  
t ime on tuesday,  the  17th day of  
January, 2017, at which time the Bids 
received will be publicly opened and read.  
the name and address and license  
number of the bidder must be plainly  
marked on the outside of the envelope.

The Work primarily consists of (but is 
not limited to); Demolition includes:  
reinforced concrete pipe. Installation 
includes: reinforced concrete pipe, ductile 
iron pipe, drop inlet, manhole, junction  
box, pre-cast headwall, sanitary sewer, 
water, pavement patch, seeding and  
mulching and sod. All work shall be 
performed as depicted on the Contract 
Drawings and according to the Project 
Manual/Contract Document. 

Questions regarding this bid must be 
submitted in writing to the attention of  
Krista Smith, Purchasing Agent/LSDBE 
Coordinator, by e-mail to krsmith@ci.fay.
nc.us no later than 10:00 am, January 6, 
2017. No questions are to be directed  
to City of Fayetteville personnel.

All bidders must include with their 
bids an Affidavit (1) attesting to the  
Contractor’s compliance with EVerify 
and Iran Divestment Statement. 

Bids will be received for a single prime 
Contract. Bids shall be on a lump sum  
and/or unit price basis, as indicated in the 
Bid Form.

eQUAL oPPortUNitY – Minority, 
Women, and Small Disadvantaged 
Business Enterprises (MBE/WBE/
SDBE’s) are invited and encouraged to 
bid. The City of Fayetteville does not  
discriminate against any person/business 
because of race, color, religion, sex, or 
national origin.

The Issuing Office for the Bidding 
Documents is: Purchasing Department, 
433 Hay Street, 2nd Floor, Fayetteville, 
NC 28301; Contact Person: Krista Smith, 
Purchasing Agent/LSDBE Coordinator, 
phone 910-433-1358, email krsmith@
ci.fay.nc.us. Prospective Bidders may  
examine the Bidding Documents at  
the Issuing Office on Monday through 
Friday between the hours of 8:00 a.m. 
to 5:00 p.m., and may obtain copies of 
the Bidding Documents from the Issuing 
Office as described below.

Printed copies of the Bidding Documents 
shall only be obtained from the Issuing 
Office, during the hours indicated above.

The date that the Bidding Documents are 
transmitted by the Issuing Office will be 
considered the Bidder’s date of receipt of 
the Bidding Documents. Partial sets of 
Bidding Documents will not be available 
from the Issuing Office.

The Issuing Office will not be responsible 
for  fu l l  o r  par t ia l  se t s  o f  Bidding  
Documents, including Addenda if any,  
obtained from sources other than the 
Issuing Office. Bidding documents 
acquired other than at the Issuing Office 
will not be accepted for the purpose of  
submitting a bid for the project.

The City reserves the right to reject any 
or all bids and to waive informalities 
and technicalities. Bid security shall 
be furnished in accordance with the  
Instructions to Bidders.

Owner:  City of Fayetteville
By:  Kimberly Toon, CLGPO
Title:  Purchasing Manager, 
 City of Fayetteville
Date:  December 22, 2016
                                                                                   

AdVertiseMeNt For Bids

UNc charlotte is soliciting qualifications 
from Construction Services firms for  
Special Inspections and Construction 
Materials Testing until 2:00 P.M. EST 
on Thursday, February 2nd, 2017 for 
the Union deck expansion, Health 
and Wellness center, and Facilities 
operations/Parking services complex 
projects. Details are available at http://
facilities.uncc.edu/Advertisements.
                                                                                   

    December 22, 2016 - December 28, 2016



AdVertiseMeNt For Bids

Barnhill contracting company will  
be bidding on the following project on 
Thursday, January 12, 2017 at 2:00 PM. 

We are most interested in receiving 
quotes from your company on this  
project: 

st-1206 & Wt-1211 – 
Green Level West rd. Widening

This project involves the widening of  
Green Level West Rd from NC 540 To 
Highfield Ave in Cary, NC. Items to be  
subcontrac ted  are :  Const ruc t ion 
Su rvey ing ,  Clearing & Grubbing, 
Erosion Control, Stone Haul, Dirt  
Haul, Concrete Work, Asphalt Milling, 
Masonry Drainage Structures, Guardrail, 
Permanent Signs, Landscaping, Traffic 
Control, Pavement Markings, Signals,  
Retaining Walls, Waterline installation. 

Plans, specifications, and contract 
documents may be viewed electronically 
at http://townofcary.contractorsplanroom 
. c o m .  H a r d  c o p i e s  o f  t h e  t h e s e  
documents may be viewed at the office 
of the Director of Transportation &  
Facilities, Cary Town Hall, and Barnhill 
Contracting Company’s Raleigh office 
located at 4325 Pleasant Valley Rd,  
Raleigh NC. The contract documents can 
be viewed during usual business hours  
and at other mutually agreeable times. 

Please note: Any subcontracts may require 
a bond. Please check with the above  
listed estimator. If you need assistance 
with obtaining bonding, lines of credit, 
or insurance required by the owner or  
Barnhill, please do not hesitate to contact 
us. 

By submitting a quote it is understood  
that you have read and understand the  
specifications. 

Contact Brian Harrington at (919)785-
9179/FAX (919)783-5616 in our Raleigh 
office, located at 4325 Pleasant Valley  
Road, Raleigh, NC 27612. A pre-bid  
meeting will be held on Tuesday, January 
3, 2017 at 10:00 AM in our Raleigh office.
                                                                                   

iNVitAtioN to Bid
MWBe/dBe sUBcoNtrActors

Bar construction co., inc. is soliciting 
quotations for the following:  comfort 

stations at Buffaloe road Athletic 
Park, Jaycee Park, and roberts Park.  
Bids are due at 2:00 pm on 01/24/2017.  
Interested subcontractors should contact 
Bruce Guarini at 611-A Industrial Ave, 

Greensboro, NC 27406, 
(336)-274-2477, or  

bguarini@barconstruction.com.
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Notice to Bidders

Pursuant to N.C.G.S. 143-131 sealed 
proposals will be received from single 
prime general contractors by the City of 
Fayetteville, North Carolina, until 4:00 
p.m., Thursday, January 5, 2017, in the 
Lafayette Conference Room, 1st floor, 
City Hall, 433 Hay Street, Fayetteville, 
North Carolina, for the project entitled 
“City of Fayetteville City Street / Traffic 
division Buildings renovation”. A pre-
bid conference where attendance is now 
classified as optional was held at 10:00 
a.m., Thursday, December 8, 2016, at City 
Hall, 433 Hay Street, Fayetteville, North 
Carolina  28301.  A site visit to the Street / 
Traffic Buildings located at 333, 335, 339 
Alexander Street followed immediately 
following the pre-bid conference.  Those 
contractor and subcontractor bidders 
interested in visiting the site should do 
so on Tuesdays and Thursdays between 
12pm and 3pm up until the close of bids.    

Plans, specifications and bid documents 
are available online for downloading at 
www.gordonjohnsonarchitecture.com 
(look for the “Bid Sets and Addenda” 
tab on the upper right-hand corner of 
our home page) or may be viewed in 
the Purchasing Office of the City of 
Fayetteville, City Hall Building, 433 
Hay Street, Fayetteville, North Carolina 
28301, between the hours of 8:00 a.m. and 
5:00 p.m., Monday through Friday. Plans 
and specifications will also be on file at the 
City of Fayetteville Purchasing Office’s 
website http://www.fayettevillenc.gov/
government/city-departments/finance/
purchasing/bid-opportunities and at  
www.iSqFt.com. 

Each Proposal shall be accompanied 
by cash, cashier’s check, or certified 
check drawn on a bank insured by the 
Federal Deposit Insurance Corporation 
or Savings Association Insurance Fund. 
Checks shall be made payable to the 
City of Fayetteville, North Carolina, 
in an amount not less than five percent 
(5%) of the total bid as a guarantee that 
a Contract, if awarded, will be entered 
into. In lieu thereof, a Bid Bond which 
conforms to the provisions of G.S. 143-
129 as amended by Chapter 1104 of the 
Public Laws of 1951 may be submitted 
by the Bidder.

Performance and Payment Bonds will  
be required in the amount of 100% of  
the contract award amount and shall be 
furnished by the Contractor prior to start 
of work.  All contractors are notified 
that North Carolina Statutory Provisions 
(Chapter 87, Article 1) pertinent to 
licensing of Contractors will be observed 
in receiving, reading, and awarding of 
contracts. Bids may not be withdrawn 
after the scheduled closing time for the 
receipt of proposals for a period of forty-
five (45) days. The Owner may make 
such investigations as deemed necessary 
to determine the ability of the bidder to 
perform the work, and the bidder shall 
furnish to the Owner all such information 
and data for this purpose as the Owner 
may request.

The Contractor shall complete all work 
within ninety (90) calendar days.  Failure 
to complete the work within this time 
frame will cause considerable damage to 
the City; therefore a liquidated damage 
charge of $1,000.00 per day for each day 
of overrun and$1,000.00 per day for each 
day of unauthorized suspension will be 
assessed to the Contractor. 

The City of Fayetteville has an established 
goal of 10% for Small Disadvantaged 
Business participation in construction 
and repair projects.  Bidders are hereby 
notified that the requirements of the City 
of Fayetteville’s Small Disadvantaged 
Business Enterprise Program for 
Cons t ruc t ion ,  P rocurement  and 
Professional Services shall be adhered to 
in the submission of all bids and shall be 
made a part of the contract.  

This project will also be funded in part 
by FEMA for all base bid work indicated 
on the plans therefore; certain Federal 
contract requirements must be followed.  
Those requirements include but are not 
limited to contractor’s compliance with 
the Davis-Bacon Act.  

The City of Fayetteville reserves the right 
to reject any or all bids and to waive all 
informalities concerning bid, or award 
bid to the lowest responsible bidder or 
bidders, taking into consideration quality, 
performance and the time specified in 
the proposals for the performance of the 
contract.

citY oF FAYetteViLLe

Kimberly Toon
Purchasing Manager
                                                                                   

reQUest For 
PreQUALiFicAtioN

ceNtrAL PiedMoNt 
coMMUNitY coLLeGe
 KrAtt HALL BUiLdiNG 
AsBestos ABAteMeNt

rodgers will accept Trade Contractor 
prequalification applications for the  
asbestos abatement (Bid Package 02U 
Asbestos Abatement) of the Central 
Piedmont Community College (CPCC) 
Kratt Hall Building. The prequalification 
deadline for submission is no later than 
Wednesday, December 28, 2016 by 5:00 
PM. Prequalification applications may 
be obtained at www.rodgersbuilders.com.  
Prequalification applications submitted 
late or incomplete will not be reviewed. 
Contact Kevin Patton at kpatton@
rodgersbui lders .com for  fur ther 
information.

The project includes the asbestos 
abatement, and associated hazardous 
materials abatement, at Kratt Hall 
Building and appurtenances, facilities 
and services located on the CPCC’s 
Central in Charlotte, N.C. Scheduled bid 
opening will be in January 2017 with  
an approximate abatement schedule 
commencement in February / March 2017.

All communications for project specific 
information must go through Kevin Patton.
                                                                                   

AtteNtioN

dBe/WBe/MBe 
sUBcoNtrActors

smith-rowe, LLc, 639 Old US 52 South, 
Mount Airy, NC 27030 will be bidding  
the following project at the January 4, 2017 
Division 10 North Carolina Department  
of Transportation bid opening:

contract No.   
17BP.10.R.69 and 17BP.10.R.70 
county
Anson
description
Replace Bridge #16 Over Branch Cedar 
Creek on SR #1711 (Cox Rd) and Bridge 
#18 Over Branch Cedar Creek on SR  
#1711 (Doctor Wyatt Road)

We are interested in your quotations 
for construction surveying, grading  
& drainage, asphalt paving, shoulder  
berm gutter, guardrail, work zone signs, 
waterline, trenchless installation of  
utilities, temporary silt fence, seeding &  
mulching, erosion control, reinforcing 
steel (Culvert), vertical concrete barrier  
rail, and hauling. A pre-bid conference 
will be held on Wednesday, December 28,  
2016 at 10:00 A.M. to discuss the proposed 
project. Please call 336/789-8221 if you  
plan to attend this meeting. You may call 
in your quote to our Mount Airy office  
at 336/789-8221, fax to 336/789-6807 or  
email Frank Fulp at frank@smithrowe.
com .
                                                                                   

reQUest For stAteMeNt 
oF QUALiFicAtioNs

the city of  Greenvil le ,  Nc ,  i s 
requesting Statements of Qualifications 
for consulting services to prepare 
a comprehensive Parking Plan 
for defined areas within the city of 
Greenville. The services are to provide 
an analysis of how much parking is 
currently needed as well as how much 
parking will be needed to support all 
future uses over the next 10 to 20 years. 
Consulting services will also provide 
guidance and recommendations on  
what the City’s role is to be in providing 
and managing parking in identified 
parts of the City. 

Interested firms are invited to submit 
proposals (in the required quantity and 
format) by 3p.m., February 3, 2017, to 
the following address:

Roger Johnson
Economic Development Manager
City of Greenville
PO Box 7207
Greenville, NC  27835

For questions or to obtain a complete 
version of the Request for Statement 
of  Qual i f ica t ions ,  contac t  Roger  
Johnson at (252) 329-4510; by email at 
rdjohnson@greenvillenc.gov or visit: 
http://www.greenvillenc.gov
                                                                                   

AdVertiseMeNt to Bid 
For MiNoritY trAde 

PArticiPAtioN

eAst coAst coNtrActiNG, 
iNc.  is currently working on a bid  
f o r  d U P L i N  c o U N t Y  –  B . F.  
G r A d Y  s A N i tA r Y  s e W e r 
iMProVeMeNts – coNtrAct 
#1 –  sANitArY seWer PUMP  
s tAt i o N  &  F o r c e  M A i N .  I f  
your company is a registered HUB/
MINORITY Supplier / Subcontractor for 
the State of NC. We would like to offer 
you the opportunity to submit a bid to us 
for subcontract work or materials. The 
subcontracting & vendor opportunities 
we have available are MATERIALS & 
SUPPLIES / HAULING / ELECTRICAL / 
A S P H A LT  R E P L A C E M E N T  / 
CONCRETE REPLACEMENT / JACK 
& BORE / PRECAST CONCRETE. If  
you are interested in bidding - plans are 
available to view at our office. To view 
plans or information on the job please 
contact our estimators LEON FELTON  
(lfelton@eccwilm.com) and TROY  
TAYLOR (ttaylor@eccwilm.com) or 
Contract Specialist: DAWN K. WELSH 
(dkruse@eccwilm.com) 910-343-6445 
for any questions. The bid date for this  
project is scheduled for DECEMBER 
29TH, 2016 and all subcontractor &  
vendor quotes must be in our office by  
DECEMBER 28TH, 2016. East Coast  
Contracting, Inc. is an equal opportunity 
employer and strongly encourages  
participation of WBE/MBE/DBE/SBE/
HUB companies. 
                                                                                   

iNVitAtioN to Bid
MWBe/dBe sUBcoNtrActors

Bar construction co., inc. is soliciting 
quotations for the following:  Bur-Mil 
clubhouse HVAc renovations and 
chiller replacement.  Bids are due 
at 3:00 pm on 01/12/2017.  Interested 
subcontractors should contact Bruce 

Guarini at 611-A Industrial Ave, 
Greensboro, NC 27406, (336)-274-

2477, or bguarini@barconstruction.com.
                                                                                   

AtteNtioN

dBe/WBe/MBe 
sUBcoNtrActors

smith-rowe, LLc, 639 Old US 52 South, 
Mount Airy, NC 27030 will be bidding  
the following project January 5, 2017 
at the North Carolina Department of  
Transportation Division 7 letting:

contract id 
DG00349 
county
Guilford 
description
Bridge No. 40 Over Hickory Creek

contract id 
DG00343
county 
Rockingham
description 
Replace Bridge #33 on SR 2359 (Huffines  
Mill Road) Over Huffines Mill Creek

We are interested in your quotations 
for hauling, construction surveying  
(Guilford), grading & drainage, asphalt, 
guardrai l ,  work zone s igns ,  paint 
pavement marking lines (Guilford), sewer 
(Guilford), thermoplastic pavement  
marking lines (Rockingham), trenchless 
installation of utilities (Guilford), 
temporary silt fence, seeding & mulching, 
erosion control, and reinforcing steel  
(Guilford). A pre-bid conference will be  
held in our office on Thursday, December 
29, 2016 at 10:00AM to discuss the 
proposed project. Please call 336/789/ 
8221 if you plan to attend the pre-bid 
conference. You may call in your quotes 
to our Mount Airy office at 336/789- 
8221, fax 336/789-6807, or email Frank 
Fulp at frank@smithrowe.com .
                                                                                   

Thanks 
advertisers 

and readers! 

We 
appreciate 

your support!

Notice to sUBcoNtrActor

Bidder Pre-QUALiFicAtioN reQUest
For tHe

UNiVersitY oF NortH cAroLiNA WiLMiNGtoN 
GrAHAM, HeWLett, ANd BeLK HALL BAtHrooM

reNoVAtioN ProJect ANd tHe
GrAHAM, HeWLett ANd BeLK HALL

MecHANicAL UPGrAdes ProJect
Balfour Beatty is seeking to pre-qualify principal trade and specialty contractors to
submit bids for the furnishing of labor, material, and equipment for the University of
North Carolina Wilmington Graham, Hewlett, and Belk Hall Bathroom Renovations
Project, in addition to, the University of North Carolina Wilmington Graham,
Hewlett, and Belk Hall Mechanical Upgrades Project.  Balfour Beatty has been
selected as the Construction Manager at Risk for both projects and will receive bids
from pre-qualified bidders only, and will contract with the principal and specialty
contractors for the execution of the work. 

The Graham, Hewlett, and Belk Hall Bathroom Renovation Project will require
trade subcontractors for the following bid packages: General Trades/Demo, Epoxy
Flooring, Plumbing, Electric, Doors/Hardware & Specialties, Casework, Paint, and
Final Cleaning. 

The Graham, Hewlett, and Belk Hall Mechanical Upgrades Project will require trade
subcontractors for the following bid packages: General Trades, VCTFlooring, Electric,
Mechanical, Doors/Hardware, Paint, and Final Cleaning.

Similar project experience will be considered during prequalification.  Anticipated Bid
Date is February 2017.  Submittals for pre-qualification forms may be hand delivered,
mailed, faxed, or submitted electronically. Pre-qualifications are due Friday, January
20th. Balfour Beatty reserves the right to accept additional prequalification applications
up to 10 days prior to bid opening.  The CM and Owner reserve the right to reject any
and all Pre-qualifications. Contracting method will be through Competitive
Public Bid in accordance with Chapter 143 of the NC General Statues.  For
further information or questions, please contact Colby Willis at 919-842-2184,
or by email at cwillis@balfourbeattyus.com.

Balfour Beatty has an affirmative policy of fostering, promoting and conducting
business with Historically Underutilized Businesses.  HUB contractors are highly
encouraged to participate in the bid process.  All Bidders are strongly encouraged to
include opportunities for HUB participation wherever possible in their respective bid
submission.  Historically Underutilized Businesses is a part of this contract and must
comply with the State of North Carolina General Statues.

AdVertiseMeNt For Bids
Pursuant to NC G.S. 143-129, sealed Bids for the construction of the royal Lane
Park - Phase 1A project will be received by city of clinton, at 221 Lisbon Street,
Clinton until 200 PM local time on January 19, 2017, at which time the Bids received
will be publicly opened and read.  Bids may be submitted by mail or courier. Bids
received after this time will not be accepted. 

The City of Clinton is an Equal Opportunity Employer. Small businesses, minority
owned businesses, women owned businesses, and businesses owned by low and
moderate-income persons are encouraged to bid.  The Owner reserves the right to
waive informalities and to reject any or all bids.  All Bidders are required to adhere
to the rules set forth in Article 1 of Chapter 87 of the NC General Statutes. 

Bidding Documents may be examined at the following:

WithersRavenel Carolinas AGC (Raleigh, NC Office) 
131 1/2 S. Wilmington Street www.cagc.org 
Raleigh, North Carolina 27602 Phone: (919) 781-3270 
Phone: (919) 469-3340 

McGraw Hill Construction Dodge
(Arlington, TX Office) Triangle Minority Contractors Resource Center

Phone: (919) 530-8780 

In addition the Bid Documents may be viewed in PDF format by sending an email
to kjesneck@withersravenel.com containing the following text in the body: 

“i would like to view the Bid documents for the royal Lane Park - Phase 1A
project (Wr Project # 02160081)”.

Bid documents will be available on December 13, 2016.

Overnight shipping DOES NOT guarantee or imply that you will receive the
documents the next day. 

Partial sets of Bidding Documents will not be available from the Issuing Office.
Neither Owner nor Engineer will be responsible for full or partial sets of Bidding
Documents, including Addenda if any, obtained from sources other than the Issuing
Office. 

A pre-bid conference will be held at 1000 AM local time on January 6, 2017 at
221 Lisbon Street, Clinton.  Attendance at the pre-bid conference is Mandatory.
Bids will be accepted only from those Contractors attending the Mandatory
pre-bid conference. 

All bids must be accompanied by a certified or cashier’s check or bid bond in the
amount of 5% of the total amount bid made payable to City of Clinton.  No bid
may be withdrawn for a period of 30 after bid opening except as provided in
Instructions to Bidders.  Bidders must be licensed contractors in the state(s) in which
the work is to be completed.



AdVertiseMeNt For Bids

citY oF FAYetteViLLe, 
NortH cAroLiNA

resUrFAce VArioUs streets, 
2017 – PHAse ii

ProJect No. coF1516112

Sealed Bids for the construction of the 
Resurface Various Streets, 2017 – Phase 
II in the City of Fayetteville will be  
received by the Purchasing Department 
at the City of Fayetteville, City Hall, 2nd 
Floor, EE Smith Room, 433 Hay Street, 
Fayetteville, NC 28301 until 10:00 AM 
local time on tuesday, the 17th day of  
January, 2017, at which time the Bids 
received will be publicly opened and 
read. the name and address and license  
number of the bidder must be plainly 
marked on the outside of the envelope.

This project primarily consists of: 
Resurfacing (23) streets (approximately 
4.92 miles), Milling and Resurfacing 
(8) streets (approximately 2.44 miles). 
The work includes, but is not limited to,  
removing and replacing curb and gutter, 
installing and retrofitting handicap ramps, 
utility adjustments, milling, cutting out  
and patching areas, placing leveling and 
overlay courses, installation of traffic 
loops. All work shall be performed as  
depicted on the Contract Drawings and 
according to the Project Manual/Contract  
Document. 

Questions regarding this bid must be 
submitted in writing to the attention of 
Krista Smith, Purchasing Agent/LSDBE  
Coordinator, by e-mail to krsmith@ci.fay.
nc.us no later than 10:00 am, January 6,  
2017. No questions are to be directed to  
City of Fayetteville personnel.

All bidders must include with their 
bids an Affidavit (1) attesting to the 
Contractor’s compliance with EVerify and  
Iran Divestment Statement.
 
Bids will be received for a single prime 
Contract. Bids shall be on a lump sum  
and/or unit price basis, as indicated in the 
Bid Form.

eQUAL oPPortUNitY – Minority, 
Women and Small Disadvantaged 
Business Enterprises (MBE/WBE/
SDBE’s) are invited and encouraged to  
bid. The City of Fayetteville does not  
discriminate against any person/business 
because of race, color, religion, sex, or 
national origin.

The Issuing Office for the Bidding 
Documents is: Purchasing Department, 
433 Hay Street, 2nd Floor, Fayetteville, 
NC 28301; Contact Person: Krista Smith, 
Purchasing Agent/LSDBE Coordinator,  
phone 910-433-1358, email krsmith@
ci.fay.nc.us. Prospective Bidders may  
examine the Bidding Documents at  
the Issuing Office on Monday through 
Friday between the hours of 8:00 a.m. to 
5:00 p.m., and may obtain copies of the 
Bidding Documents from the Issuing 
Office as described below.

Printed copies of the Bidding Documents 
shall only be obtained from the Issuing 
Office, during the hours indicated above.

The date that the Bidding Documents are 
transmitted by the Issuing Office will be 
considered the Bidder’s date of receipt of 
the Bidding Documents. Partial sets of  
Bidding Documents will not be available 
from the Issuing Office.

The Issuing Office will not be responsible 
fo r  fu l l  o r  par t i a l  se t s  o f  Bidd ing  
Documents, including Addenda if any,  
obtained from sources other than the 
Issuing Office. Bidding documents 
acquired other than at the Issuing Office 
will not be accepted for the purpose of  
submitting a bid for the project.

The City reserves the right to reject any 
or all bids and to waive informalities  
and technicalities. Bid security shall 
be furnished in accordance with the  
Instructions to Bidders.

Owner:  City of Fayetteville
By:  Kimberly Toon, CLGPO
Title:  Purchasing Manager, 
  City of Fayetteville
Date:  December 22, 2016
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HUMAN resoUrces AssistANt -
Associate degree in accounting, information technology,
business administration, or a related field from a regionally
accredited institution required.  Proficiency in Microsoft

Excel and Word required.  Previous experience with processing payroll and performing
other accounting tasks preferred.
To apply, visit www.lenoircc.edu/jobs and follow instructions to submit all
required materials.  For more information, call (252) 527-6223, ext. 390, or email
humanresources@lenoircc.edu. Lenoir Community College is an equal opportunity
employer.

ProFessioNAL

GreaterDiversity.com

Jobs Posted
  Online!

ProFessioNAL

$37.71 yearly

$71.65 two years

$101.82 three years

Cross off that shopping list -
Purchase a gift subscription
to Greater Diversity News!


