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Bill Cosby Finally 
Breaks His Silence

By Stacy M. Brown 

 (NNPA) Bill Cosby is 
blind. It’s been more than 
two years since the embat-
tled, television and film leg-
end, who was once known 
as “America’s Dad,” has 
spoken out publicly. During 
a recent interview with the 
NNPA Newswire, Cosby re-
vealed that he’s lost his sight.
 Waking one morning 
about two years ago, he ner-
vously called out to Camille, 
his wife.
 “I can’t see,” he said. 
Doctors later confirmed the 
worst: that there was noth-
ing that could be done to re-
pair his vision.
 “When he would per-
form, we’d draw a wide 
straight yellow line from 
backstage to the chair on 
the stage and he’d rehearse 
the walk, hours before the 
show,” said Andrew Wyatt 
of the Purpose PR firm, a 
public relations agency in 
Birmingham, Ala. Wyatt 
has worked with Cosby for 
years.
 Wyatt said that his star 
client has decided that it’s 
time to talk. Together, Wyatt 

and Cosby said they grew 
comfortable that the NNPA 
Newswire would be more 
interested in “facts over sen-
sationalism.”
 Cosby has shunned 
most media inquiries, since 
allegations of sexual mis-
conduct surfaced in late 
2014; some of those accusa-
tions dated back almost fif-
ty years. In 2015, According 
to CNN, Cosby was charged 
with three counts of felony 
aggravated assault in a case 
involving Andrea Constand, 
a former Temple University 
employee.

CoSBy Continued on page 4

By Charles Hankla
Associate Professor of 
Political Science, Georgia 
State University

 How can we make sense 
of the economic policy roll-
er-coaster ride of Donald 
Trump’s first 100 days as 
president?
 Trump’s statements soon 
after taking office made ma-
ny hope (or fear) that a new 
form of populism had be-
come the guiding ideology 
of the White House. But a 
dizzying series of reversals 
in recent weeks has led oth-
ers to conclude that the new 
administration’s economic 
approach will be Republican 
“business as usual.”
 Has Donald Trump re-
ally changed his tune on the 
economy since the inaugura-
tion? Have his policies served 
the interests of his working-
class base, or are they friend-
lier to his friends in the cor-
porate world? And what does 
his behavior tell us about the 
remaining three years and 
265 days of his presidency?
 To answer these ques-
tions, let’s examine the pres-
ident’s campaign promises 
and his actual record (or lack 
thereof) over the past three 
months.

Trump on trade
 As most of us remember 
from the campaign, Trump 
was full-throated in defend-
ing a populist, “America 
First” vision for trade. He 
would use his deal-making 

skills to protect U.S. workers 
and to ensure that America 
wouldn’t be taken for a ride 
by its trading partners, above 
all China.
 One of Trump’s first 
actions upon taking office, 
in fact, was to pull the U.S. 
out of the Trans-Pacific 
Partnership (TPP), a com-
prehensive deal that would 
have created a free trade zone 
with 11 other Pacific trading 
powers, including Japan and 
Australia.
 However, since this ini-
tial populist move, Trump 
seems to have moderated his 
trade policy considerably. 
For example, Trump’s nom-
inee for chief trade negoti-
ator has signaled an open-
ness to continuing talks on 
a massive trade agreement 

with Europe, making it less 
likely to meet the same fate 
as the TPP. And Trump has 
abandoned efforts to elim-
inate the trade-promoting 
Export-Import Bank.
 Perhaps most conse-
quentially, at the president’s 
recent Mar-a-Lago sum-
mit with China’s Xi Jinping, 
the two leaders came to an 
agreement to avoid a trade 
war, and Trump soon after 
decided not to label China 
formally as a currency ma-
nipulator.
 Still, Trump recently 
ordered a massive review of 
steel imports, with an eye to-
ward possible protectionist 
measures, and also openly 
criticized Canada on its dairy 
rules. These actions serve as 
a useful reminder that, de-

spite his recent moderation, 
Trump is still not a “normal” 
Republican president.
Trump and taxes

Taxes, another key 
campaign issue
 During the campaign, he 
promised to make deep cuts 
“for everyone” while simpli-
fying deductions and impos-
ing “border adjustment” tax-
es on corporations.
 With the recent focus 
on health care, little progress 
had been made on taxes, but 
in the last few days Trump 
has said he’s readying a “big 
tax reform and tax reduction 
plan.” 
	
TRUMP Continued on page 4

Trump’s Brand of Economic Populism 
Gets a Makeover in First 100 Days

By Frank T. McAndrew,
Cornelia H. Dudley 
Professor of Psychology, 
Knox College 
	
	 Staying one step ahead 
of the competition in the 
hypercompetitive restau-
rant industry requires more 
than simply tinkering with 
the menu. Serving tasty 
food doesn’t do much good 
if customers don’t stay long 
enough – or never even walk 
through the door in the first 
place.
 People in the restaurant 
business have long under-
stood that design and am-
biance matter a great deal, 
and studies by environmen-
tal psychologists and other 
social scientists confirm that 
the shrewd manipulation of 
a restaurant’s physical envi-
ronment can boost profits.
 Consequently, a per-
petual arms race of restau-
rant redesign has become 

a defining feature of many 
American restaurant chains.
 The scramble has been 
especially frantic in recent 
years, with fast food giants 
KFC, Arby’s, Panera and 
Subway all revamping their 
interiors, along with casual 
dining chains such as Olive 
Garden and T.G.I.Friday’s.
 This attention to detail 
matters, with studies show-
ing that everything from the 
color of the lighting to the 
appearance of the waitstaff 
can influence the dining be-
havior of patrons.

Sometimes it is all 
about the presentation
 In 2010, Cassandra 
Smith, a 20-year-old Hooters 
waitress who was 5’8” and 
weighed 132 pounds, was 
told by her boss that she 
needed to lose weight if she 
wanted to keep her job. 

PRofiTS Continued on page 3

This attention to detail matters, with studies 
showing that everything from the color of the 
lighting to the appearance of the waitstaff can 

influence the dining behavior of patrons.

For Restaurants Looking to 
Boost Profits, It’s Often About 

Everything but the Food

How can we make sense of the economic policy roller-
coaster ride of Donald Trump’s first 100 days as president?

By Frank J. Cilluffo and Alec 
Nadeau, Center for Cyber 
and Homeland Security

 From 2009 to 2016, a 
cybercrime network called 
Avalanche grew into one of 
the world’s most sophisti-
cated criminal syndicates. It 
resembled an international 
conglomerate, staffed by cor-
porate executives, advertis-
ing salespeople and custom-
er service representatives.
 Its business, though, 
was not standard interna-
tional trade. Avalanche pro-
vided a hacker’s delight of a 
one-stop shop for all kinds 
of cybercrime to criminals 
without their own technical 
expertise but with the moti-
vation and ingenuity to per-
petrate a scam. At the height 
of its activity, the Avalanche 
group had hijacked hundreds 
of thousands of computer 
systems in homes and busi-
nesses around the world, us-
ing them to send more than a 
million criminally motivated 
emails per week.
 Our study of Avalanche, 
and of the groundbreaking 
law enforcement effort that 
ultimately took it down in 
December 2016, gives us a 
look at how the cybercrimi-
nal underground will operate 
in the future, and how police 
around the world must coop-
erate to fight back.

Cybercrime at scale
 Successful cybercrim-
inal enterprises need strong 
and reliable technology, 
but what increasingly sep-
arates the big players from 
the smaller nuisances is busi-
ness acumen. Underground 
markets, forums and mes-
sage systems, often hosted 
on the deep web, have creat-
ed a service-based economy 
of cybercrime.
 Just as regular business-
es can hire online services – 
buying Google products to 
handle their email, spread-
sheets and document shar-
ing, and hosting websites 
on Amazon with payments 
handled by PayPal – cyber-
criminals can do the same. 

Sometimes these criminals 
use legitimate service plat-
forms like PayPal in addi-
tion to others specifically 
designed for illicit market-
places.
 And just as the legal 
cloud-computing giants aim 
to efficiently offer products 
of broad use to a wide cus-
tomer base, criminal com-
puting services do the same. 
Today, with an internet con-
nection and some currency 
(bitcoin preferred), almost 
anyone can buy and sell nar-
cotics online, purchase hack-
ing services or rent botnets 
to cripple competitors and 
spread money-making mal-
ware.
 The Avalanche network 

excelled at this, selling tech-
nically advanced products 
to its customers while using 
sophisticated techniques to 
evade detection and identi-
fication as the source by law 
enforcement. Avalanche of-
fered, in business terms, 
“cybercrime as a service,” 
supporting a broad digital 
underground economy. By 
leaving to others the design 
and execution of innovative 
ways to use them, Avalanche 
and its criminal customers 
efficiently split the work of 
planning, executing and de-
veloping the technology for 
advanced cybercrime scams.

CRiMe Continued on page 7

Police Learn to Fight Cybercrime 

Police are increasingly learning – often from private sector 
experts – how to detect and stop criminals’ online activities.



By Julianne Malveaux

 (NNPA) Former Fox 
News Channel anchor Bill 
O’Reilly, the man whose 
lofty ratings were respon-
sible for the growth of the 
network, is no longer on 
the air. Revelations that $13 
million had been paid, ei-
ther by O’Reilly or the net-
work, to women who said 
they had been sexually ha-
rassed repelled millions, 
some of whom protested 
outside Fox headquarters 

and took to the airwaves 
with their complaints. But 
it is unlikely that protests 
or complaints moved Fox 
to separate themselves from 
O’Reilly. Instead, it is most 
likely that the network sev-
ered ties with O’Reilly, be-
cause advertisers did not 
want to be associated with a 
program anchored by a man 
who seemed to find noth-
ing wrong with sexual ha-
rassment.
 More than 52 adver-
tisers pulled ad spots from 
“The O’Reil ly Factor” 
program, in the wake of 
“The New York Times” 
article about the payouts. 
They included Advi l , 
Mercedes, BMW, Jenny 
Craig, Hyundai, Allstate, 
Lexus and H&R Block. The 
O’Reilly Factor was the 
highest revenue-generator 
in cable television, bringing 
in about $120 million in the 
first nine months of 2016. 
The O’Reilly Factor dom-

inated the 8 p.m. weekday 
hour, drawing more view-
ers than any other cable net-
work.
 Don’t  cr y for  Bi l l 
O’Reilly. He is leaving Fox 
News with “tens of mil-
lions of dollars” in a set-
tlement; be concerned, in-
stead, for the women who 
have had to put up with his 
odious behavior; be con-
cerned for those who didn’t 
come forward to get paid 
because they were afraid 
for their jobs, or because 
they feared they would 
not be believed; be con-
cerned for the Black wom-
an that O’Reilly alleged-
ly called “Hot Chocolate,” 
gr unted when he saw 
her, and behaved so bad-
ly that she was frightened 
for her safety. Why didn’t 
she leave? She valued her 
job. She didn’t know, if she 
could find another one. An 
African American woman 
who heads a household, on 
average, has just $4400 in 
liquid assets, compared to 
$20,519 for White women. 
With such a tiny cushion, 
an African American wom-
an is likely to think twice 
before airing a sexual ha-
rassment complaint.
 A f r ica n  A mer ica n 
women are also less likely 
to be believed than White 
women are, at least part-
ly because of the way the 
world views Black women.  
So, right on, to the sister 
who called the Fox Hot Line 
to report that she was being 
harassed. She, and many of 
the other Black women who 
have protested the culture 

of sexism at Fox, need to 
have champions that are 
as vocal as the champions 
Megyn Kelly and Gretchen 
Carlson had.  Indeed, one 
might look at the fact that 
Megyn Kel ley pushed 
Tamron Hall off her perch 
as the only Black woman 
anchor at the Today show as 
evidence of how much more 
highly valued white women 
are than Black women.
 What did we learn from 
O’Reilly’s ouster, though? 
We learned that advertis-
ers are controversy-averse. 
They don’t want to be as-
sociated with an accused 
sexual harasser, especial-
ly when the accusations are 
persistent and are backed 
up with numerous set-
tlements to women who 
have experienced harass-
ment. Advertisers saw their 
brands tarnished, and their 
consumer base angered, by 
O’Reilly’s behavior. Too 
many of the companies that 
abandoned O’Reilly’s show 
have increasing numbers 
of women in senior man-
agement, in advertising, 
and on their boards. While 
Roger Ailes, now himself 
dismissed from Fox for 
his harassing behavior, de-
scribed O’Reilly’s antics 
with “Bill will be Bill,” in-
creasing numbers of women 
(and some men) in charge 
find Bill’s behavior, not on-
ly odious, but also illegal.  
Increased sensitivity to is-
sues of sexual harassment 
helped make it clear that 
O’Reilly’s behavior was 
simply unacceptable.
 What would it take 

for advertisers to draw the 
line on racial discrimina-
tion and/or discrimination 
against African American 
women? Racial discrimi-
nation does not cause the 
same repugnance that 
sex discrimination does. 
Indeed, companies that en-
gage in widespread race 
discrimination might even 
get high fives from con-
sumers who might like to 
practice racism themselves. 
The only way that African 
Americans could spark an 
advertiser exodus, on par 
with what happened to The 
O’Reilly Factor, would be 
to either work with partners 
who would put their feet 
down strongly, or to boycott 
the goods and services that 
a discriminating company 
provided. Unfortunately, 
there are few Afr ican 
Americans who would em-
ulate those who boycot-
ted busses for 381 days in 
Montgomery during 1955 
and 1956. It seems unlike-
ly that a critical mass of 
African Americans would 
inconvenience themselves 
to punish a discriminator.  
 A f r ica n  A mer ica n 
leaders would do well to 
study the O’Reilly case and 
to ask what it would take 
for us to send as strong a 
signal about race discrimi-
nation as the O’Reilly dis-
missal did about sexual ha-
rassment.  Many thought 
O’Reilly was invincible, but 
he wasn’t.  Race discrimina-
tion isn’t invincible, either.  
We just have to decide what 
we want to do about it! •
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From Factor to Failure: What Black Leaders 
Can Learn From the O’Reilly Debacle

By Dr. John E. Warren, 
Publisher San Diego Voice 
& Viewpoint

 ( N N PA)  Recent ly 
Wells Fargo bank’s Office of 
Corporate Communications 
responded to our series of 
articles by stating that 
African American newspa-
pers were included in their 
“Open Letter” ad campaign 
which was suppose to “re-
build trust”. The inference 
was that because we used 
a “few” African American 
newspapers, in some com-
munities, that should be suf-
ficient for all members of the 
Black community. Perhaps 
Wells Fargo doesn’t un-
derstand that our commu-
nities and our newspapers 
are in the very communi-
ties in which their banks 

are located. Let’s not forget 
the grocery stores where we 
shop and our predominant-
ly Black college campuses 
with Wells Fargo ATM ma-
chines.
 As a government regu-
lated business, Wells Fargo 
is required to provide its ser-
vices without discrimination 
as a matter of public policy. 
This is why the Office of The 
Comptroller of the Currency 
exercises oversight as well 
as the House and Senate 
Finance Committees in the 
U.S. Congress. This means 
that the bank should not be 
putting out fewer efforts 
to reach some areas of the 
community while professing 
to rebuild its trust with on-
ly parts of the banking com-
munity.
 Perhaps it would be good 

for someone at the Annual 
Shareholders Meeting next 
week to raise the question 
as to why Wells Fargo Bank 
engages in “cherry picking” 
it’s outreach to our ethnic 
banking community; the 
same group of people who 
were among the victims of 
the fake accounts created by 
bank employees. For clarity, 
the term “cherry picking”  
means taking what one con-
siders the best or necessary 
and making a conscious de-
cision to ignore all the rest.
 This April campaign 
season would be a good 
place to start correcting this 
process with an attitude of 
inclusion of all our commu-
nities since Wells Fargo does 
not use the same process in 
selecting customers. •

Wells Fargo and the “Cherry 
Picking” of the Black Community
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 Charlotte,	N.C.	—	
emerging	 brand,	 Gregory	
Sylvia,	 recently	 unveiled	
its	 latest	must-have	 hand-
bag	styles.	With	classic	and	
timeless	 designs,	 Gregory	
Sylvia	continues	to	set	high	
standards	 for	 leather	bags.	
the	collection	includes	new	
color	options	ranging	 from	
soft	pastels	to	vibrant	blues	
that	 are	 certain	 to	 please	
every	 handbag	 aficionado.	
each	handbag	is	sophisticat-
ed	and	 functional	and	uses	
high	quality	leather	and	hard-
ware.	 “these	 bags	 can	 go	
from	powerhouse	Ceo	to	ca-
sual	chic.	Women	shouldn’t	
have	to	sacrifice	style	wheth-
er	at	work	or	at	play,”	says	co-
founder	terri	Pope.
	 Gregory	 Sylvia	 is	 also	
proud	 to	 announce	 its	 en-
hanced	 production	 capa-
bilities	through	a	new	part-
nership	 with	 a	 high-end	
manufacturer.	the	 compa-
ny	 is	committed	 to	making	
the	 best	 bags	 on	 the	mar-
ket.	 Gregory	 Pope	 states,	
“We	 are	 excited	 about	 our	
new	partnership.	as	perfec-
tionists,	we	are	always	look-
ing	 for	ways	 to	 improve	on	
even	the	slightest	aspects	of	
our	bags.”	overall,	Gregory	
Sylvia’s	 goal	 is	 to	 show	 its	
consumers	remarkable	qual-
ity	and	impeccable	customer	
service	at	a	reasonable	price.	
With	time,	this	process	has	
proven	successful	as	the	com-
pany	has	exceeded	$2	million	
in	sales	since	inception.	the	

company	continues	 its	cus-
tomer-centered	 focus	with	
a	redesigned	website	for	im-
proved	navigation	as	well	as	
the	addition	of	a	flexible	pay-
ment	option	that	allows	cus-
tomers	to	buy	products	with	
monthly	installments.
	 along	 with	 its	 newest	
collection,	Gregory	Sylvia	is	
also	launching	its	“GS	Gives”	
initiative.	through	GS	Gives,	
Gregory	Sylvia	will	donate	a	
portion	of	its	online	sales	to	
a	chosen	organization	whose	
mission	is	geared	towards	al-
leviating	a	problem	in	the	ar-
eas	of	 education,	health	or	
homelessness.	 In	2017,	GS	
Gives	will	direct	its	donations	
to	the	Urban	Ministry	Center	
in	Charlotte,	NC.	the	Urban	
Ministry	Center	was	found-
ed	in	1994	and	dedicates	its	
resources	to	aiding	individ-
uals	who	are	homeless.	terri	
says,	 “We	chose	 this	orga-
nization	because	of	 the	as-
tounding	amount	of	home-
lessness	in	Charlotte.	Sadly,	
a	 lot	of	people	are	 less	than	
3	months	away	 from	being	
homeless	so	we	hope	our	do-
nation	 to	 the	ministry	will	
help	 individuals	 through	 a	
tough	transition.”

About Gregory Sylvia
	 Gr egor y 	 and 	 ter r i	
“Sylvia”	 Pope,	 co-found-
ed	 their	 namesake	 brand,	
Gregory	 Sylvia, 	 in	 2010	
with	sales	starting	in	2012.	
headquartered	in	Charlotte,	
NC,	Gregory	Sylvia	 is	now	
a	 growing	 luxury	handbag	

brand	featuring	stylish	bags	
and	 accessories.	 President	
Gregory	Pope,	began	study-
ing	fine	arts	and	design	for-
mally	at	the	age	of	13.	he	cur-
rently	has	 over	20	 years	 of	
experience	in	art	and	design	
with	an	MBa	in	International	
Business	 and	 Marketing.	
Vice-President	terri	 Pope,	
has	 over	 12	 years	 of	 expe-
rience	 in	 finance	and	busi-
ness	with	a	MBa	in	Business	
Management.	the	Gregory	
Sylvia	collection	retails	from	
$100	to	$450.	For	more	de-
tails,	visit	www.gregorysyl	
via.com	•

Black-Owned Handbag Brand, Gregory 
Sylvia, Continues to Grow and Give Back

Gregory and Terri “Sylvia” Pope, founders of Gregory Sylvia 

PRofiTS 
Continued from Front

Smith ended up suing 
Hooters for weight discrim-
ination.
 But a 2013 study sug-
gests that when restaurants 
discriminate against over-
weight employees, it may 
not be just a public relations 
problem – it could actually 
undermine the bottom line.
 A team of researchers 
observed approximately 500 
people as they ate in 60 dif-
ferent restaurants. They as-
sessed the body mass in-
dex (BMI) and body type 
of every diner and his or her 
server, keeping track of the 
number of appetizers, soups, 
salads, main courses, des-
serts and beverages each or-
dered.
 When it came to the un-

healthiest part of the meal – 
alcoholic beverages and des-
serts – customers tended 
to order significantly more 
when they had an overweight 
server.
 The authors hypothe-
sized that interacting with 
an overweight person in a 
restaurant created what psy-
chologists call a “situation-
al social norm.” In other 
words, the overweight waiter 
changed social expectations, 
more or less giving diners 
a license to indulge them-
selves. (The authors admit-
ted, however, that this was 
purely speculation on their 
part.)
 The weight of the wait-
staff is just one of many situ-
ational triggers that influence 
what we order at restaurants.
 Props can play a role; 
for example, nautical decor 
makes us more likely to order 
seafood. We’re also inclined 

to choose drinks that are re-
lated to the theme of the bar, 
whether it’s ordering whis-
key in an Irish pub or hav-
ing a glass of red wine at an 
Italian restaurant. Another 
study indicated that bars 
that play drinking songs get 
their customers to order more 
drinks.
 Companies conscious-
ly adopt color schemes they 
believe will influence their 
customers. Green is thought 
to facilitate the ordering of 
salads and other healthy 
foods, while the color of cof-
fee pots can influence per-
ceptions of the strength and 
aroma of coffee. Specifically, 
coffee in blue pots can seem 
too mild, while coffee in 
brown pots seems too strong. 
Red appears to be the right 
“Goldilocks” color where ev-
erything seems just right.
 It’s even been shown that 
the color of orange juice can 

alter how sweet it seems, a 
glass of wine tastes sweet-
er under red lighting and 
whiskey is thought to have 
a “woodier” taste when it’s 
sipped in a room with wood 
décor.
 Studies have shown that 
design features that heighten 
arousal levels – bright lights, 
loud music and bright col-
ors – get people to eat more 
food and to eat it faster. 
Bright lights also decrease 
the length of patrons’ visits 
and the amount of alcohol 
that they consume.
 In short, fast food and 
family-friendly places typi-
cally don’t want to encour-
age people to hang around. 
Bright lighting, seating ar-
rangements that don’t offer a 
lot of privacy and loud mu-
sic create an atmosphere that 
facilitates turnover, clearing 
the way for new customers. •



 C a l i f o r n i a  S t a t e 
University, Dominguez 
Hills’ (CSUDH) 3rd Annual 
“STEM in Action: A Kids 
Conference” on April 28, 
from 9 a.m. to 2 p.m., will 
provide close to 1,000 in-
ner-city students the op-
portunity to participate in 
interactive science, technol-
ogy, engineering and math-
ematics (STEM) activities 
that will help inspire them 
to become lifelong learners.
 Designed around this 
year’s theme, “Step into the 
World of STEM Careers,” 
the conference provides a 
festive and inviting envi-
ronment for underserved 
students from the region 
with fun and imagina-
tive learning opportuni-
ties. Students will be chal-
lenged and engaged in such 
projects as creating paper 
circuits, marshmallow cat-
apults, and balancing ro-
bots. They will also learn 
about string geometry, the 

“Stroop Effect,” why “Sugar 
is in My DNA,” and much 
more.
 “We a t  Ca l  St a t e 
Dominguez Hills are com-
mitted to t ransforming 
STEM education by offer-

ing students in our service 
area and beyond authen-
tic and engaging hands-
on learning experienc-
es,” said Kamal Hamdan, 
A n n e n b e r g  E n d owe d 
Professor and director of 

Center for Innovation in 
STEM Education (CISE) at 
CSUDH. “Our goal is for 
students to leave feeling in-
spired enough to someday 
pursue a career in a STEM 
field.”
  The “STEM in Action: 
A Kids Conference” is coor-
dinated by CSUDH’s STEM 
Institute for Innovation and 
Improvement (CSI3), a com-

ponent of CISE, which is 
dedicated to addressing the 
shortage of STEM teach-
ers in high-need schools in 
Los Angeles County, and 
across the state. It also pro-
vides future educators in 
CSUDH teacher education 
programs the opportunity to 
help facilitate and observe 
fun and interactive lessons 
that engage students. More 
than 150 pre-service teacher 
candidates and undergrad-
uates have volunteered for 
the conference.
 Where: California State 
University, Dominguez 
Hills’ North Lawn. The uni-
versity is located at 1000 E 
Victoria Street, Carson, CA 
90747. Click here for direc-
tions and a printable cam-
pus map.

Center for innovation in 
STeM education
 Center for Innovation 
in STEM Education (CISE) 
enables transformative and 
inspiring STEM learning 
experiences for youth and 
future educators. Through 
numerous grants, includ-
ing its recent $5.85 mil-

l ion Hispan ic-Ser v ing 
I n s t i t u t ion s  Sc ie n c e , 
Technology, Engineering, 
Mathematics (HSI-STEM) 
grant, the center partners 
with schools, dist r icts, 
community colleges, local 
and national organizations, 
and philanthropic and in-
dustry leaders to broaden 
its impact across institu-
tions and the local and glob-
al community. •
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 MISSOU R I CITY, 
Texas — Back in 2013, 
Noella Ukpe Roberts of 
Missouri City, Texas, was 
narrating adorable videos 
of her favorite folktale, Lǎo 
Lǎo Tóu, in fluent Chinese. 
Today, the 7th grade stu-
dent, invited to join the 
Duke University Talent 
Identification Program’s 
prest igious 7th Grade 
Talent Search in October, 
has gained admission in-
to Duke’s Summer Studies 
Program. She will be tak-
ing a college-level equiva-
lent course in finance that 
will explore marketing, 
innovation and the effects 
that the stock market, tax-
es, mortgages and inter-
est-bearing accounts have 
on our daily financial de-
cisions.
 “Qualifying for Duke’s 
Summer Studies is such an 
amazing opportunity. I’m 
hoping to gain skills in fi-
nance that will prepare me 
to own and operate my own 
animation studio one day,” 
said Noella.
 Each year, Duke TIP 
identifies a group of ac-
ademically talented stu-
dents in the United States 
based on their exception-
al grade-level standardized 
test scores. Only those who 
score at or above the 95th 

percentile qualify to par-
ticipate in the 7th Grade 
Talent Search and to take 
the ACT or SAT, which 
are designed for college-
bound eleventh and twelfth 
graders. Of those, only the 
top scoring participants 
are granted admission to 
Duke’s Summer Studies 
Program.
 “We are so proud of our 
daughter,” said Noella’s fa-
ther, Gabriel Emegha. “She 
has consistently worked 
hard at her academics and 
is extraordinarily focused 
and determined to make 
her dreams come true!”
 Participants in the 7th 
Grade Talent Search also 
receive a variety of support 
services and gain access to 

research and other infor-
mation about using their 
academic abilities more ef-
fectively.
 For more informa-
tion about Noella, contact 
Dionne Roberts-Emegha at 
(281) 748-7410 or visit, www.
NoellaCommunityImpact.
com.

About TiP
 The Duke University 
Ta lent  Ident i f ica t ion 
Program (Duke TIP) is a 
nonprofit educational or-
ganization that is recog-
nized as a leader in iden-
tifying and serving the 
educational needs of ac-
ademically gifted youth. 
Through identif ication, 
recognition, challenging 
educational programs, in-
formation, advocacy and 
research, Duke TIP pro-
vides resources to gift-
ed students, their parents, 
educators, and schools to 
help gifted scholars reach 
their full academic po-
tential. For more on Duke 
TIP talent searches, in-
cluding qualification re-
quirements for its 4th–6th 
Grade Talent Search and 
7th Grade Talent Search, 
visit www.tip.duke.edu. •

13-Year Old Nigerian-American 
Accepted into Duke Gifted Program

Noella Upke Roberts

TRUMP 
Continued from Front

It’s not expected to include 
the border adjustment or to 
be revenue neutral, and the 
administration has claimed 
it’ll pay for itself by boost-
ing the economy – a point 
of contention among econ-
omists.
 It’s also not likely to 
happen anytime soon as 
details aren’t expected until 
June. And Democrats have 
vowed to oppose any Trump 
tax proposals until he releas-
es his income tax returns.
 In the meantime, Trump 
has used his executive pow-
ers to make as many chang-
es in the tax code as he can 
unilaterally.
 Taken together, Trump’s 
tax policy seems to conform 
quite closely to traditional 
Republican support for tax 
cuts, particularly those that 
benefit disproportionately 
the rich – hardly populist.
Infrastructure, deregulation 
and the dollar
 Three other econom-
ic policy areas – infrastruc-
ture, deregulation and the 
dollar – have received less 
attention but were also im-
portant Trump campaign 
promises.
 Trump’s proposal to in-
vest in infrastructure was 
one of his few ideas to gen-
erate support beyond his 
populist base, yet the plan 
remains far from becoming 
a reality.
 Apart from withdraw-
ing from the TPP, deregu-
lation may be the only eco-
nomic policy area where 
Trump has taken visible and 
consequential action. This 
fact is likely the result of his 
ability to alter many regu-
lations by executive fiat, an 
approach that seems dear 
to Trump’s heart. To take 
an example, since January 
Trump has signed executive 
orders eliminating environ-
mental and worker protec-
tions implemented during 
the Obama years.
 Finally, while presi-
dents rarely inject them-
selves into debates on mone-
tary policy, Trump has taken 
the unusual step of advocat-
ing a weak dollar. This view 
is, of course, at odds with 
the traditional Republican 
preference for a strong dol-
lar and low inflation, but it 
is in keeping with Trump’s 
emphasis on improving the 
trade balance and putting 
people back to work.
 So, what do these three 
policy areas tell us about 
Trump’s economic ideolo-
gy? His support for a weak 
dollar is, at least in some 
sense, populist: It prioritiz-
es high employment over 

low inflation. But the infra-
structure plan (aside from 
the Mexican wall) is quite 
centrist, and deregulation 
fits very comfortably into 
past Republican efforts to 
make business more profit-
able.

Which Trump?
 It does seem, then, that 
Trump has shifted his eco-
nomic policy preferences 
from the populism of the 
campaign trail to a more fa-
miliar pro-business conser-
vatism – though this is tru-
er in some policy areas than 
others.
 So why this change in 
tune? Is it just that Trump is 
an erratic president, whose 
behavior is inherently irra-
tional and unpredictable? 
Or, in a battle of advisers, 
have moderate voices such 
as son-in-law Jared Kushner 
and economic consigliere 
Gary Cohn prevailed over 
populists like Steve Bannon?
 I tend to think Trump’s 
changes are more a result of 
either strategy – he’s follow-
ing whatever economic line 
suits his political interests at 
the moment – or feeling con-
strained – he would prefer a 
more reactionary agenda but 
institutions like Congress, 
the courts and the media are 
hemming him in.
 As a result, I suspect 
that Trump’s economic pol-
icies will continue to vac-
illate during his term. But, 
at the same time, they will 
remain constrained within 
certain limits, in action if 
not in rhetoric.
How does Trump stack up?
 Whatever the case, per-
haps the most striking fea-
ture of Trump’s economic 
record over the last 100 days 
is not its constant vacillation 
but its thinness.
 In comparison with oth-
er presidents in their first 
100 days, Trump has little 
to show, at least in terms of 
legislative accomplishments 
on the economy.
 For example, with-
in a month of taking office 
Barack Obama signed the 
American Recovery and 
Reinvestment Act, which 
combined a massive stim-
ulus with unemployment 
assistance, infrastructure 
payments, investment in re-
search and other provisions.
 Similarly, George W. 
Bush was well on his way to 
passing tax cuts and educa-
tion reform, and Bill Clinton 
saw through the adoption 
of the Family and Medical 
Leave Act.
 That said, the first 100 
days is an arbitrary standard 
for evaluating a president, 
and Trump is not the first to 
have experienced setbacks 
during this period. For ex-

ample, the first Bush was 
unable to win approval for 
John Tower, his defense sec-
retary nominee, and Clinton 
presided over the tragedy at 
the Branch Davidian com-
pound in Waco.
 On balance, howev-
er, for a president who has 
vowed great economic 
change, Trump has yet to 
deliver. •

CoSBy 
Continued from Front

 Earlier this year, CNN 
reported that Cosby’s, “crim-
inal sexual assault trial will 
stay in Montgomery County 
Court in Pennsylvania, but 
the jurors will come from 
another Pennsylvania coun-
ty.”
 In February, a feder-
al judge dismissed a defa-
mation lawsuit filed against 
Cosby by accuser Katherine 
McKee, according to USA 
Today.
 “This marks the third 
defamation lawsuit against 
Cosby that was either with-
drawn or dismissed recent-
ly, prompting some Cosby 
crowing,” USA Today re-
ported. “However, anoth-
er defamation case against 
him, filed by six accusers, 
is still pending ...”
 While the beleaguered 
superstar declined to ad-
dress any of his legal cases, 
his youngest daughter, Evin 
felt compelled to speak out.
 Evin, 40, questioned the 
veracity of the allegations 
against her father:
 “The harsh and hurt-
ful accusations…that sup-
posedly happened 40 or 50 
years ago, before I was born, 
in another lifetime, and that 
have been carelessly repeat-
ed as truth without allow-
ing my dad to defend him-
self and without requiring 
proof, has punished not just 
my dad, but every one of 
us,” Evin said.
 Perhaps, the closest 
Cosby came to addressing 
his ongoing legal battles 
during the interview was 
when he opined about the 
true history of America.
 Cosby said. “The great 
writer, James Baldwin, said, 
‘If you lie about me, then 
you lie about yourself.’ The 
revolution is in the home. 
There is something about 
someone saying, ‘I didn’t 
know that,’ that could cause 
a change in that person’s 
thinking.” 
 Cosby said he thinks 
about his illustrious career 
that, at least for now, has 
been placed on hold because 
of the court cases. •
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CSU Dominguez Hills Conference Expected to Attract close to 1,000 Students

Kamal Hamdan, Annenberg 
Endowed Professor and direc-
tor of Center for Innovation 
in STEM Education

“STEM in Action: A Kids Conference” Provides Inner-City Youth Activities
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By Wake forest University

 It might be as simple as 
this: Eat beets, exercise and 
watch the health of your brain 
improve!
 New research by scien-
tists at Wake Forest University 
found that, as compared to ex-
ercise alone, adding a beet root 
juice supplement to exercise 
resulted in brain connectivi-
ty that closely resembles what 
you see in younger adults. 
The study was published in 
the Journals of Gerontology: 
Medical Sciences.
 Beets are high in dietary 
nitrate, which the body con-
verts to nitrite and then nitric 
oxide. Nitric oxide increases 
blood flow and targets areas 
that are especially in need.
 Just plain exercise in-
creases blood flow to the brain, 
so the shot of nitric oxide from 
the beet juice amplifies the ef-
fect.

 Numerous studies have 
linked the nitrate in beets to 
better exercise performance 
across age groups, greater 
blood flow to the brain, and im-
provement in conditions rang-
ing from chronic obstructive 
pulmonary disease (COPD) to 
diabetes to hypertension.
 But this is the first to sug-
gest that beet juice might actu-
ally enhance the effect that ex-
ercise training has on the aging 
brain.
 And it’s just one more rea-
son to add beets to your diet, 
and more evidence that a di-
et consisting of a lot of fruits 
and vegetables can contribute 
to overall good health.
 Don’t like beets? You’re 
not alone.
 “No one loves beet juice,” 
said Daniel Kim-Shapiro, 
physics professor, director 
of the Translational Science 
Center at Wake Forest and co-
author of the study. “Well, I do. 

By Josh Barney

 A new technique de-
veloped at the University of 
Virginia School of Medicine 
will let a single cancer re-
search lab do the work of 
dozens, dramatically accel-
erating the search for new 
treatments and cures. And 
the technique will bene-
fit not just cancer research 
but research into every dis-
ease driven by gene muta-
tions, from cystic fibrosis to 
Alzheimer’s disease – ulti-
mately enabling customized 
treatments for patients in a 
way never before possible.
 The new technique lets 
scientists analyze the effects 
of gene mutations at an un-
precedented scale and speed, 
and at a fraction of the cost of 
traditional methods. For pa-
tients, this means that rather 

than thinking about the right 
drug for a certain disease, 
doctors will think about the 
right drug to treat the pa-
tient’s specific gene muta-
tion.

Understanding Gene 
Mutations
 Understanding the effect 
of gene mutations has, tradi-
tionally, been much like try-
ing to figure out what an un-
seen elephant looks like just 
by touching it. Touch enough 
places and you might get a 
rough idea, but the process 
will be long and slow and 
frustrating. “The way we have 
had to do this is so slow,” said 
Zhu, of UVA’s Department of 
Pharmacology and the UVA 
Cancer Center. “You can do 
one gene and one mutation 
at a time. Now, hopefully, we 
can do like 40 or 100 of them 
simultaneously.”

 Zhu’s approach uses an 
HIV-like virus to replace 
genes with mutant genes, so 
that scientists can understand 
the effects caused by the mu-
tation. He developed the ap-
proach, requiring years of ef-
fort, out of a desire to both 
speed up research and also 
make it possible for more labs 
to participate.
 To demonstrate the ef-
fectiveness of his new tech-
nique, Zhu already has an-
alyzed approximately 50 
mutations of the BRaf gene, 
mutations that have been 
linked to tumors and to a 
neurodevelopmental disorder 

known as cardio-facio-cuta-
neous syndrome. The work 
sheds important light on the 
role of the mutations in dis-
ease.
 Zhu’s new technique 
may even let researchers re-
visit failed experimental 
treatments, determine why 
they failed and identify pa-
tients in which they will be 
effective. It may be that a 
treatment didn’t work be-
cause the patient didn’t have 
the right mutation, or because 
the treatment didn’t affect the 
gene in the right way. It’s not 
as simple as turning a gene 
on or off, Zhu noted; instead, 

a treatment must prompt the 
right amount of gene activi-
ty, and that may require prod-
ding a gene to do more or 
pulling on the reins so that it 
does less.

drugs.”
 Zhu and his team have 
described the technique in 
an article published in the 
scientific journal Genes & 
Development. •

New Approach Accelerates Cancer Cures 

Want a ‘Younger’ Brain? 
Add Beets to Your Menu

Red Berry-and-Beet Smoothie
 When fresh berries aren't in season, use frozen berries 
in drinks like this brilliantly colored, high-fiber smoothie. 
    2 cups mixed frozen red berries such as strawberries  
  and raspberries
    1 small red beet, peeled and thinly sliced
    1 tablespoon fresh lemon juice
    1 tablespoon honey
    2 teaspoons unrefined extra-virgin coconut oil

 Put the berries, 1/2 cup cold water, beet, lemon juice, 
honey and coconut oil into a blender. Blend on high until 
smooth, turning off the blender and pushing down on the in-
gredients with a spatula or wooden spoon as needed to help 
the blending process. Add 1 to 2 tablespoons more water if 
needed to adjust consistency. •

Technique lets single labs do the work of dozens

J. Julius Zhu, PhD, has developed a new technique that will 
dramatically accelerate the search for cancer cures.



 NEW YOR K  – The 
2017 Harlem International 
Film Fest ival (Hi) an-
nounced the official selec-
tions for the 12th edition of 
the film festival taking place 
on May 4-7 at MIST Harlem 
(41 West 116th Street). The 
four-day film festival will 
showcase 90 films from 
more than 30 countries, on 
subjects ranging from im-
migration, sex, race, ro-
mance, music, art, fash-
ion, combating HIV/AIDS, 
surviving breast cancer, 
homelessness, gentrifica-
tion, celebrating dance, and 
much more - including six-
world premieres, two North 
American Premieres, and 
two U.S. premieres.
 “This year’s lineup is 
typically diverse, both in 
content and the filmmak-
ers responsible for the 
films, bookended by per-
sonal profiles that hit close 
to home both because of 
their redemptive themes 
and because they get to the 
heart of what is the best 
in humanity,” said Harlem 
International Film Festival 
Program Director Nasri 
Zacharia, “In our 12th year, 
the festival will once again 
provide a forum for won-
derful storytelling and ex-
citing moments on the big 
screen created by talent all 

around the world.”
 Opening Night ,  on 
Thursday, May 4, will mark 
the debut of Daniel Peddle’ 
“Garden Of The Peaceful 
Dragon”, which profiles 
Burley Luvell Benford 
III, an elderly African-
American veteran who oc-
cupies an abandoned piece 
of government proper-
ty by the beach in Kauai, 
Hawaii. After being dis-
charged from the Marines, 
Benford became one of the 
first employees of IBM and 
neighbor to Timothy Leary. 
A single acid trip changed 
his life over-night. Ditching 
his “suit”, he moved to 
San Francisco where he 
fell in with the Beat Poets 
and witnessed the bir th 
of The Grateful Dead. 
Legendary music promot-
er Bill Graham hired him 
to be a bodyguard for his 
artists and he spent the bet-
ter part of a decade jet-set-
ting and hobnobbing with 
stars. Looking for anoth-

er dramatic change of life-
style, he repaired a schoo-
ner and sailed it all the way 
to Hawaii. Three divorces 
and four children later, we 
find Luvell homeless, living 
out of his pick-up truck on 
the beach. A man whose in-
credible life story may have 
been lost to time is redis-
covered in this final chap-
ter of his life.   
 Closing Night ,  on 
Sunday, May 7, will feature 
the North American pre-
miere of Angela Robinson 
Witherspoon’s “Cur tsy, 
Mister”. The documenta-
ry tells the story of Ronnie 
Grant. Raised in the proj-
ects on 61st and West End 
Ave., in New York City, 
but eventually managing 
to move to the much nicer 
co-ops on 64th Street, right 
behind Lincoln Center, 
Grant’s life was changed 
forever after an aunt began 
dressing him up as a little 
girl. This led to a life of an-
drogyny as well as an early 
molestation by a friend’s fa-
ther. However, Grant never 
thinks of himself as a vic-
tim as he looks back at his 
life. He tells recounts very 
personal story with honesty, 
dignity and a large dose of 
humor. The film is preced-
ed by Joschka Laukeninks’s 
short film “Backstory”.

 Highlights among the 
Harlem International Film 
festival’s other world pre-
mieres include: Jacques 
Zanetti’s “Day After Day”, 
another New York-centric 
film, focusing on the push 
and pull within the relation-
ships of two diverse couples 
in the city; Robert Clem’s 
documentary, “How They 
Got Over”, which combines 
vintage footage of the tele-
vision series, “TV Gospel 
Time” with interviews with 
members of spiritual mu-
sic legends, the Blind Boys 
of Alabama, Soul Stirrers, 
Dixie Hummingbirds and 
other g roups;  Stephen 
D e s t ’s  f i l m ,  “ I  A m 
Shakespeare (The Henry 
Green Story)”  which fol-
lows the inspiring story 
of survival of 19-year old 
Henry Green, who was bru-
tally shot and left for dead 
just shortly after his inspir-
ing performance in William 
Shakespeare’s ‘Romeo & 
Juliet”; and Jason Swain’s 
romantic comedy, “Save Me 
From Love”, about a woman 
at wits end with her fiancé, 
that is pushed by her friends 
to begin dating again.
 Free- to- the-public . 
For more information visit  
harlemfilmfestival.org. •
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 R IVERSIDE, Calif.  
— Attorney Zulu Ali of 
the Law Offices of Zulu 
Ali in Riverside, California 
has been named Top 10 
Best Lawyers in Criminal 
Law, Personal Injury, and 
Immigration Law by the 
American Institute of Legal 
Counsel. The American 
Institute of Legal Counsel 
is an invitation only legal or-
ganization recognizing ex-
cellence of practitioners in 
their respective areas. Each 
lawyer must be formally 
nominated, have attained 
the highest degree of pro-
fessional achievement in his 
or her field, and have an im-
peccable client satisfaction 
rating.
 At torney Zulu Ali, 
a native of Shelbyville, 
Tennessee, is a U.S. Marine 
Corps veteran, who served 
with the Marine Security 
Forces. Af ter graduat-
ing from the Tennessee 
Law Enforcement Training 
Academy, Attorney Ali 
served as a sworn po-

lice officer with the City 
of Shelbyville, City of 
Lewisburg, and Vanderbilt 
Police Departments, respec-
tively.
 Attorney Ali earned a 
Juris Doctorate (law degree) 
from Trinity International 
University Law School and 

a liberal arts degree with an 
emphasis in African Studies 
f rom Regents Col lege 
through a consortium with 
Tennessee State University.
 Attorney Ali has been 
admitted to the California 
State Bar; United States 
District Courts for the dis-

tricts of Central California, 
Sou t he r n  C a l i fo r n i a , 
Northern California, and 
Colorado; United States 
Court of Appeals for the 
Fifth, Ninth, Tenth, and 
Eleventh Circuits; and the 
United States Supreme 
Court.

 I n  20 07,  i n spi red 
by civil rights attorneys 
Charles Hamilton Houston, 
Thurgood Marshall, and 
Avon Williams, Jr., who 
used the law and courts as a 
vehicle to make change and 
protect all people against in-
justice, Attorney Zulu Ali 
opened the Law Offices of 
Zulu Ali with a focus on rep-
resenting persons accused of 
crimes and seeking crimi-
nal justice, immigrants, vic-
tims of discrimination, and 
persons seeking civil jus-
tice. Attorney Ali and his 
law firm take on extremely 
difficult cases and matters 
that provide an opportunity 
to make changes in the law, 
through the courts, when the 
law is unjust.
 Attorney Ali serves as 
Director of the American 
Commit tee for United 
Nations Oversight, an ad-
vocacy group lobbying 
the United Nations for po-
lice reform; Director of the 
Stop and Frisk Academy, 
which trains at risk youth 
and others to deal with po-
lice encounters; Director 

of the Southern California 
Veterans Legal Clinic, a le-
gal clinic offering no cost 
and low cost legal servic-
es to military veterans; and 
a member of the National 
Con fe rence  of  Bla ck 
Lawyers.
 Attorney Ali has been 
Honored Top 100 Lawyers 
by the National Black 
Lawyers-Top 100; Top 100 
Lawyers by the National 
Trial Lawyers-Top 100; 
Premier 100 Trial Lawyers 
by the American Academy 
of Trial Attorney; and 
Top 10 Criminal Defense 
Attorneys by the American 
Jurist Institute.
 At tor ney  A l i  ha d 
been named Top 10 Best 
Lawyers in Criminal Law 
and Personal Injury by the 
American Institute of Legal 
Counsel in 2016, making 
2017 the second consecutive 
year to be honored in these 
categories.
 For more details about 
the Law Offices of Zulu Ali, 
visit www.zulualilaw.com •

Zulu Ali Named Top 10 Best Lawyers in Criminal Law, 
Immigration Law, and Personal Injury by the AIOLC

Attorney Zulu Ali of the Law Offices of Zulu Ali in Riverside, Calif.

 FAY E T T E V I L L E , 
N.C. — The Fayetteville 
Regional Airport (FAY) is 
the first airport in North 
Carolina to be recognized 
by the Depar tment of 
Environmental Quality’s 
N . C .  G r e e n T r a v e l 
Initiative. A sustainability 
green travel business rat-
ing of two dogwood blos-
soms was awarded to the 
airport. The two dogwood 
blossom rating was grant-
ed to the airport for its 
awareness and conserva-
tion of natural resources.
 T h e  Fa y e t t e v i l l e 
Regional Airport has been 
a Sustainable Sandhills 

Certified Green Business 
for the last f ive years. 
The airport was honored 
to learn that Sustainable 
Sandhills submitted an ap-
plication for the airport to 
be considered for the N.C. 
Green Travel certificate 
of recognition. According 
to N.C. Green Travel, 
the travel industry is a 
large consumer in North 
Carolina and has an impact 
on the environment and 
the economy. In order to 
become a partner in the ef-
fort to assure that the trav-
el industry remains sus-
tainable, the Fayetteville 
Regional Airport has es-

tablished and adhered to 
a set of guidelines that 
protect the environment. 
Energy conservation, wa-
ter conservation, materials 
management and overall 
efficiency and administra-
tion of resources were in-
strumental in achieving 
the airport recognition.
 The airport is proud 
to be the first airport in 
North Carolina to achieve 
this recognition. It is look-
ing forward to maintaining 
and exceeding the recogni-
tion received to ensure that 
those who travel through 
the Fayetteville Regional 
Airport continue to have 

an environmentally sound 
facility that is dedicated to 
customer convenience and 
comfort.
  To find out more about 
the Sustainable Sandhills 
Green Business certifica-
tion, contact Denise Bruce 
atgreenaction@sustain-
ablesandhills.org or www.
sustainablesandhills.org. 
For more infor mat ion 
about N.C. Green Travel, 
log onto https://deq.nc.gov/
about/divisions/environ 
mental-assistance-custom 
er-service/nc-green-travel-
program. •

Fayetteville Regional Airport: First and Only Airport 
Terminal in North Carolina Recognized by N.C. GreenTravel

2017 Harlem International Film Festival 
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By David Pickett

 Shal lot te  resident , 
Joyce Gause, retired from 
Brunswick Electric almost 
three years ago. However, 
she did not retire to take 
long naps, to go on cruis-
es, to play golf, to look cute, 
nor to hang out on the lush-
es’ beaches in Brunswick 
County. Now that Joyce has 
retired from her former job, 
she is able to spend more 
time in her life’s work and 
God’s calling for her: prison 
ministry, and being a vessel 
to help mend broken hearts. 
 For those who do not 
know Joyce, she is also a re-
cent Doctor of Theology re-
cipient, a long-time minis-
ter and evangelist, and not 
just on Sundays. When you 
bump into her, do not ex-
pect just a hello or a good to 
see you, or talk to you lat-
er, type of conversation. No; 
that is not Joyce Gause. She 
will give you a word from 
the Lord with the intention 
of uplifting your soul or 

helping you escape a period 
of darkness in your life. In 
short, the now Dr. Joyce is 
on a mission to change lives, 
especially the broken heart-
ed and those persons most 
often scorned and looked 
down on by society.
 Dr. Joyce is the found-
er and Executive Director 

of Evangelistic Outreach 
Ministries (EOM): a non-
profit Christian prison min-
istry. In 2008, she retained 
the Tax Exempt develop-
ment expertise of Shallotte 
resident, David Pickett. In 
less than two months, the 
Internal Revenue Service 
approved EOM as a 501 

(c) (3) organization. Since 
and even before becoming 
tax exempt, Joyce’s faith-
ful outreach team has been 
full steam ahead assisting 
and uplifting her in fulfill-
ing the assignment God or-
dained her for.
 Today and over the 
years, Evangelist Joyce has 

been mentoring and min-
istering to felons and for-
mer inmates in prison and 
in jail from Brunswick, 
Columbus, Montgomery, 
Hoke, and Wake counties. 
Armed with her sword, the 
Bible, she teaches the bro-
kenhearted about the love 
and power of Christ Jesus. 
At the same time, she is 
helping the incarcerat-
ed and those who have re-
gained their freedom about 
self-esteem building, righ-
teous living, reintegrating 
back into society, seeking 
employment, and finding a 
place to call home. 
 On any given month, 
Joyce preaches to, prays 
with, and counsels 250 plus 
incarcerated persons and 
dozens of former inmates. 
What she instills in the fel-
ons and former inmates is 
that they are somebody re-
gardless of the crime he or 
she committed. In addition, 
she gives the convicted a 
road map to success, and 
lets them know that “now 
is not forever”. Although 
her ministry work is full 
time, Joyce does not prof-
it one dime from her work 
and forty plus hour weeks. 
Her compassion and love for 
those who took a wrong path 
in life is unconditional, sin-
cere and genuine. 
 Just recently, Joyce 
held a Christian conference 
at Sea Trails Convention 
Center called “Take to Me 
to The King”. A jammed 
backed room consisted of 
persons from all walks of 
life, including former in-
mates who had commit-
ted various types of crimes. 
Each and every one of the at-
tendees had their own indi-
vidual story. 
 The purpose of the con-
ference was to educate at-
tendees, and to encourage 
attendees to seek inner heal-
ing and deliverance from 

whatever is tormenting him 
or her. Several speakers 
from within and outside the 
Brunswick County commu-
nity were invited to speak on 
various topics designed to 
inform, educate, and break 
strongholds and lift burdens. 
Plenty of food was served 
during the six hour retreat: 
food for the soul and for the 
belly. And for spiritual en-
tertainment, Joyce daugh-
ter, Joy and her praise dance 
team, inspired souls and lift-
ed hearts as a result of the 
moving of the Holy Spirit. 
  A nurse from Columbus 
County educated the attend-
ees on controlling blood 
pressure and recognizing 
signs of a stroke and heart 
attack. Three Pastors from 
Columbia, SC, Gastonia, NC 
and Jacksonville, NC gave 
an overview of their work 
and shared the gospel in a 
mighty way. A few of the 
areas they ministered on, 
were: the power of prayer 
and Grace, what to do when 
facing a giant,  getting out 
the streets, never thinking 
it’s too late to start a new 
lifestyle, to not be afraid to 
seek help, and how transfor-
mation begins in the mind 
and takes root in the soil of 
the heart.             
 For more information 
about Evangelistic Outreach 
Ministries, or too make a 
tax-deductible contribution 
that will help put the lost 
on the right path and build 
stronger families and com-
munities, contact Dr. Joyce 
Gause at 910-540-4305. •
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Living Word
Deuteronomy 7:9
King James Version 

9:  Know therefore that the 
Lord thy God, he is God, the 
faithful God, which keepeth 
covenant and mercy with 
them that love him and 
keep his commandments to 
a thousand generations; •

Local Resident Prepares Felons and 
Former Inmates for a Better Life

CRiMe 
Continued from Front

 With Avalanche, rent-
ers – or the network’s op-
erators themselves – could 
communicate with, and 
take control of, some or all 
of the hijacked computers 
to conduct a wide range of 
cyberattacks. The crimi-
nals could then, for exam-
ple, knock websites offline 
for hours or longer. That in 
turn could let them extract 
ransom payments, disrupt 
online transactions to hurt a 
business’ bottom line or dis-
tract victims while accom-
plices employed stealthier 
methods to steal customer 
data or financial informa-
tion. The Avalanche group 
also sold access to 20 unique 
types of malicious software. 
Criminal operations facil-
itated by Avalanche cost 
businesses, governments 
and individuals around the 
world hundreds of millions 
of dollars.
 That makes cybercrime 
very attractive to tradition-
al criminals. With a low-
er technological bar, huge 
amounts of money, man-
power and real-world con-
nections have come flooding 
into the cybercrime ecosys-
tem. For instance, in 2014, 
cybercriminals hacked in-
to major financial firms to 
get information about spe-
cific companies’ stocks and 
to steal investors’ person-
al information. They first 
bought stock in certain com-
panies, then sent false email 
advertisements to specific 

investors, with the goal of 
artificially inflating those 
companies’ stock prices. It 
worked: Stock prices went 
up, and the criminals sold 
their holdings, raking in 
profits they could use for 
their next scam.
 All these factors present 
significant challenges for po-
lice, who must also contend 
with limited budgets and 
manpower with which to 
conduct complex investiga-
tions, the technical challeng-
es of following sophisticated 
hackers through the internet 
and the need to work with 
officials in other countries.
 Police are increasingly 
learning – often from pri-
vate sector experts – how 
to detect and stop crim-
inals’ online activities. 
Avalanche’s complex tech-
nological setup lent itself to 
a technique called “sinkhol-
ing,” in which malicious in-
ternet traffic is sent into the 
electronic equivalent of a 
bottomless pit. When a hi-
jacked computer tried to 
contact its controller, the po-
lice-run sinkhole captured 
that message and prevented 
it from reaching the actual 
central controller. Without 
control, the infected com-
puter couldn’t do anything 
nefarious.
 The Avalanche network 
was just the beginning of the 
challenges law enforcement 
will face. To keep their en-
terprises alive, the criminals 
will share their experienc-
es and learn from the past. 
Police agencies around the 
world must do the same to 
keep up. •

left to right; Pastor Johnny Brown, Sister Rachel Brown, Apostle Edna Cava-
naugh, Dr. Joyce Gause, Minister Kathy Frazier, and Elder William C. Frazier.

By Bella DePaulo
Project Scientist, 
University of California, 
Santa Barbara

 The 21st century is 
the age of living single. 
Today, the number of sin-
gle adults in the U.S. – and 
many other nations around 
the world – is unprece-
dented. And the numbers 
don’t just say people are 
staying single longer be-
fore settling down. More 
are staying single for life. 
A 2014 Pew Report esti-
mates that by the time to-
day’s young adults reach 
the age of 50, about one 
in four of them will have 
never married.
 The ascendancy of sin-
gle living has left some in 
a panic. US News & World 
Report, for example, cau-
t ioned that Americans 
think the country’s mor-
al values are bad and get-
ting worse, and one of the 
top reasons for their con-
cern is the large number of 
people remaining single..
 I’m a social scientist, 
and I’ve spent the past two 
decades researching and 
writing about single peo-
ple. I’ve found that the rise 
of single living is a boon 
to our cities and towns and 
communities, our relatives 
and friends and neighbors. 
This trend has the chance 
to redefine the traditional 
meaning – and confines – 
of home, family and com-
munity.
 For years, commu-
nities across the country 
have been organized by 
clusters of nuclear families 
living in suburban homes. 
But there are some signs 
that this arrangement isn’t 
working out so well.
 These houses are of-
ten too isolating – too far 
from work and from one 
another. According to a 
national survey ongoing 
since 1974, Americans 
have never been less like-
ly to be friends with their 
neighbors than they are 

now, with neighborliness 
lowest in the suburbs.
 But studies have al-
so shown that single peo-
ple are bucking those 
trends. For example, they 
are more likely than mar-
ried people to encourage, 
help and socialize with 
their friends and neigh-
bors. They are also more 
likely to visit, support, ad-
vise and stay in touch with 
their siblings and parents.
 In fact, people who 
live alone are often the life 
of their cities and towns. 
They tend to participate 
in more civic groups and 
public events, enroll in 
more art and music class-
es, and go out to din-
ner more often than peo-
ple who live with others. 
Single people, regardless 
of whether they live alone 
or with others, also volun-
teer more for social ser-
vice organizations, edu-
cational groups, hospitals 
and organizations devot-
ed to the arts than people 
who are married.
 In contrast, when cou-
ples move in together or 
get married, they tend to 
become more insular, even 
if they don’t have children.
Building strength and re-
silience
 Unfortunately, single 
life continues to be stig-
matized, with single peo-
ple routinely stereotyped 
as less secure and more 
self-centered than married 
people. They’re said to die 
sooner, alone and sad.
 Yet studies of people 
who live alone typically 
find that most are doing 
just fine; they don’t feel 
isolated, nor are they sad 
and lonely.
 Repor ts of the ear-
ly death of single people 
have also been greatly ex-
aggerated, as have claims 
that marriage transforms 
miserable, sickly single 
people into happy and 
healthy spouses.
 In some signif icant 
ways, it’s the single peo-

ple who are doing partic-
ularly well.
 For example, people 
with more diversified re-
lationship portfolios tend 
to be more satisfied with 
their lives. In contrast, the 
insularity of couples who 
move in together or get 
married can leave them 
vulnerable to poorer men-
tal health.
 Studies have shown 
that people who stay sin-
gle develop more confi-
dence in their own opin-
ions and undergo more 
personal growth and de-
velopment than people 
who marry. For example, 
they value meaningful 
work more than married 
people do. They may also 
have more opportunities 
to enjoy the solitude that 
many of them savor.
 Married people often 
put their spouse (and, for 
some, kids) at the center 
of their lives. That’s what 
they’re expected to do, and 
often it’s also what they 
want to do.
 But single people are 
expanding the tradition-
al boundaries of fami-
ly. The people they care 
about the most might in-
clude family in the tradi-
tional sense. But they’ll 
also loop in friends, ex-
partners and mentors. It’s 
a bigger, more inclusive 
family of people who mat-
ter.

 

For many single people, 
single-family suburban 
homes aren’t going to of-
fer them the balance be-
tween sociability and sol-
itude that they crave. They 
are instead finding or cre-
ating a variety of different 
lifespaces.
 Sometimes you’ll see 
21st-century variations of 
traditional arrangements, 
like multi-generational 
households that allow for 
privacy and independence 
as well as social interac-
tion.
 Some of the most fas-
cinating innovations are 
pursued by people who 
seek both solitude and 
easy sociability. These in-
dividuals might move in-
to their own apartment, 
but it’s in a building or 
n e ig h b o r h o o d  w h e r e 
friends and family are al-
ready living. They might 
buy a duplex with a close 
friend, or explore cohous-
ing communities or pock-
et neighborhoods, which 
are communities of small 
homes clustered around 
shared spaces such as 
courtyards or gardens.
 If current trends con-
tinue, successive gener-
ations will have unprec-
edented opportunities to 
pursue the life that suits 
them best, rather than the 
one that is prescribed. •

More People Than Ever Before Are 
Single – and That’s a Good Thing 


